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CAR SALES OUTLOOK BRIGHTENS 


GM Retail Sales Top Shipments to Dealers 
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By 
Chris Sinsabaugh 


HE POOR we always have 
with us.” Likewise, so far as 
the automobile industry is con- 
cerned, “the used car we always 
have with us.” But in the latter 
case it is beginning to look as .f 
the frontal attack which is being 
made on this problem of ours, by 
not cnly the factories and che 
dealers but the daily newspapers 
of the country which have joined 
our forces and by pounding home 
through their own advertising 
columns, given “free, gratis, for 
nothing,” convinced the public 
that there are still thousands of 
miles of transportation in the 
trade-ins now being offered for 
sale; that a reconditioned car has 
its place in the sun. And with it 
the story of lowered prices that 
make such a car a real buy. In 
other words, this big drive is 
making the country used car 
conscious and breaking up the 
log jam which has been throttling 
the automobile industry since last 
November. 
og o * 

THE AVERAGE dealer, too, is 
becoming wise to himself in the 
matter of allowances. He seems 
to realize that a most essential 
part of his raiment is a shirt and 
he is trying to keep his instead of 
giving it away. Like the burned 
child who dreads the fire, he spells 
caution with a capital C. 

o* * *x 


A STORY THAT is applicable 
(Continued on Page 13, Col. 1) 


The Top Ten 
PASSENGER CARS 


First Ten in Registration 
as Reported in ADN Today. 
1938 1937 
Pos. Make Pos. 
1—8,775 Chev. 14,131— 2 
2—8,342 Ford 14,924— 1 
8—4,362 Plym. 9,360— 3 
4—2,443 Buick 2,898— 7 
5—1,904 Dodge 4,429— 4 
6—1,790 Pontiac 3,2388— 5 
7— 1,453 Olds. 2,951— 6 
8— 909 Chrysler 1,272— 9 
9— 845 Packard 1,265—10 
10— 842 DeSoto 1,047—11 


Total All Makes 
34,797 60,797 


For complete standing of all makes, 
see page 17, this issue. 








Jan. Sales Total 
63,069 as Dealers 
Take Only 56,938 


Month’s Output of 94,267 
Compares With 103,668 
In January, 1937 


NEW YORK. — January 
sales of General Motors cars 
to dealers in the United 
States and Canada, together 


with shipments overseas, 
totaled 94,267 compared with 103,- 
668 in January a year ago, GM 
announced this week. Sales in De- 
cember were 160,444 units. 

Sales of GM cars to consumers 
in the United States tot lec 62,069 
in January, compared with 92,998 
in January a year ago. Sales in 
December were 89,682. 

Sales of General Motors cars to 
dealers in the United States to- 
taled 56,938 in January, compared 
with 70,901 in January a year ago. 
Sales in December were 108,232. 

The report indicates a reduc- 
tion in new car inventories, since 
sales to consumers during the 
month exceeded shipments to 
dealers in the U. S. by more than 
6,000 units. 








In comparing this year’s figures 
with those of a year ago, it was 
pointed out that in January and 
February, 1937, the sales did not 
fully reflect the consumer demand 
because of the stoppage of pro-| 
duction and the shortage of cars 
in the field resulting from sit- 
down strikes. 


Chicago Dealer 
Salon Is Set to 
Open Saturday 


CHICAGO.—With 22 makes of 
cars set for showing, the 15th an- 
nual Motor Salon sponsored by 
uptown Chicago dealers is ready 
to open Saturday night at the 
Edgewater Beach hotel, where it 
will continue through Feb. 20. 

The showing, which includes 75 
models, will be devoted principally 
to standard body types, with 
deluxe styles second numerically, 
and a few custom bodies on the 
higher-priced chassis. 

Traditionally attracting large 
crowds, the salon will be scanned 
by dealers principally for its 
sales results, according to Curtis 
M. Betts, chairman of the show 
committee. A hopeful note in this 
direction has been expressed by 
the sponsoring dealers. 

No charge will be made for ad- 
mission to the exhibits, which are 
to occupy the entire north dining 
room, the south room, and the 
passagio of the hotel. 
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Harvey S. Firestone 


Notables Attend 
Funeral Rites for 
Firestone Friday 


AKRON.—More than 1,000 per- 
sons attended funeral services 
Friday for Harvey S. Firestone sr., 
in Akron. 

Henry Ford, last surviving 
member of the foursome of inti- 
mate friends, which included 
Mr. Firestone, Thomas A. Edison 
and John Burroughs, was repre- 
sented at the rites by Edsel Ford, 


| president of Ford Motor Co. The 
| elder Ford, 


now at his winter 
home at Ways, Ga., did not make 
the trip north. 





/New Car Ing 


By 


the complexion of thinking 


admit that there has been a 
car sales reports for Janu-¢ 
ary and early February 


show totals much higher 
than had been anticipated. In 
some companies used car sales 
for January actually topped the 
same month a year ago and in 
others the deciine was negligible. 
As a result, dealer inventories 
have been reduced, or at least 
showed little or no 
Normally an increase in used car 
stocks at this period is antici- 
pated. Stocks now are estimated 
at between 40 and 50 days’ sup- 
ply for the industry as a whole. 


In the new car division, while 
there has been no appreciable in- 
crease in demand to date, there 
has been a sharp increase in 
interest and inquiries, which is 
unfailingly the forerunner of in- 
creased demand. Seasoned sales 
managers, who keep a weather 
eye to the new car order depart- 
ment mail as a barometer of con- 
ditions a month or so in advance, 
agree that the present reading 
indicates better sailing in April, 
May and June. 


One of the first to comment on 





Burial was in the village ceme- 
tery at Columbiana, O., near Mr. 
Firestone’s farm birthplace. 

While Mr. Firestone’s death last 
Monday leaves a big gap in the 
management of the Firestone 
Tire and Rubber Co., observers 
here are agreed that it will in no 
way affect the policies of the 
company. For years the com- 
pany has followed the tradition 

(Continued on Page 12, Col. 1) 


this trend was George Keller, 
sales manager of Studebaker, 
who stated this week that the in- 
crease in mail and inquiries in 
the new order department, pointed 
definitely to an upturn within 
the next two months. 

“In October,” Keller added, 
when mail and inquiries in the 
new car department fell off, we 


(Continued on Page 2, Col. 1) 





Proposed Withrow Probe 
Moves Along Another Step 


By William Ullman 

Staff Correspondent, ADN 
WASHINGTON.—Another step 
was taken this week in congres- 
sional agitation for an investiga- 
tion of automobile manufacturer- 
dealer relations when the house 
interstate commerce committee 
approved the resolution of Rep. 
Gardner R. Withrow, of Wiscon- 
sin, which would direct the federal 
trade commission to make a com- 
prehensive inquiry into “the ex- 
tent of monopoly in the manu- 
facture, warehousing, sale and 
distribution of automobiles and 
parts. Also to be probed, says 
Withrow, is the question of 


whether 


“manufacturer-dealer 
combinations result in price-fixing 
or other unfair trade practices.” 
In this connection the justice 
department recently filed in an 
attempt to obtain indictment of 
Ford, General Motors and Chrys- 
ler, their finance companies and 
affiliates by a grand jury at Mil- 
waukee. Withrow states now that 
there is no basis for reports aris- 
ing from recent White House con- 
ferences with motor magnates 
that the government would “lay 
off” the industry if it altered its 
installment selling methods. 
Anent current federal monopoly 
(Continued on Page 19, Col. 8) 





increase. | 


quiries Rise 


As Used Stocks Decline 


William C. ¢ 


Cc 


‘allahan 


Managing Editor, ADN 
DETROIT.—More favorable position in the used car 
market and increased activity in the new car order depart- 
ments at most of the factories, has done much to change 


in and about Detroit during 


the past 10 days. While even the most optimistic observer 
would refuse to claim that the industry is out of the 
doldrums, none can be found who is too pessimistic to 


change for the better. Used 
o————————— RE 


Average pee 
on Repossessions 


Estimated at $75 


By Mel Adams 
Staff Correspondent, ADN 

CHICAGO.—Loss in normal 
times of about $50 per unit on 
cars repossessed by finance com- 
panies is estimated by Fred V. 
Chew, executive vice-president of 
the American Finance Confer- 
ence. The figure, however, has 
probably risen to about $75 re- 
cently, owing to an increase in 
repossessions and a drop in mar- 
ket prices on used cars, Chew 
declared. 

Chew’s estimates were backed 
by figures reported by Milan V. 
Ayres, secretary and analyst of 
the National Assn. of Sales Fi- 
nance Companies. 

“One of our members, whose 
case is typical, prepared a break- 
down on repossessions, showing 
an average loss in 1937 of $59 per 


(Continued on Page 2, Col. 2) 











Graham Swings 
Into High on Big 


Tractor Order 





DETROIT.—Graham-Paige Mo- 
tors Corp. started production last 
week on an order for 2,000 Gra- 
ham-Bradley tractors for Sears, 
Roebuck and Co., 650 of which are 
scheduled for shipment this 
month. 

Since Sears took delivery of 
their initial order for 250 of these 
tractors last fall, they have been 
surveying the market possibilities 
and Graham engineers have been 
carefully checking the perform- 
ance records of the tractors in the 
hands of purchasers. 


As a result of the Sears investi- 
gation, officials of that organiza- 
tion feel confident that their share 
of the tractor market will reach 
10,000 units per year within five 
years. More than 40,000 inquiries 
concerning the new machine have 
‘been received by Sears since the 

(Continued on Page 6, Col. 8) 
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Car Sales Outlook Brightens as Used Stocks Drop 


Rise in New Car Inquiries 


Noted Throughout Industry|# 


(Continued from Page 1) 


felt that it was time to reef sails 
and prepare for a blow.” 

Keller’s observations on current 
conditions are concurred in by 
G. H. Pratt, sales manager of 
Hudson, who points out that, 
while used car movements are 
still spotty, there is definite evi- 
dence of improved sales and in- 
ventories of both new and used 
cars are turning downward. Pratt 
declared that if the rate of inven- 
tory increase can be held in line 
and the current sales rate main- 
tained, the industry will be in a 
much better technical position as 
a whole by the middle of March. 

John Scoville, Chrysler statis- 
tician, is authority for the state- 
ment that, while as a whole used 


Parts Business 





In South Shows 
Upswing in Jan. 


ATLANTA. — January sales in 
the automotive equipment and} 
parts business in the south and/| 
southwest are higher for 1938} 
than for the same period in 1937, 
according to current information | 
obtained from automotive jobbers 
throughout this area by the busi- | 
ness paper, Southern Automotive 
Journal. 

Comments from representative 
jobbers from Virginia to Texas | 
were unanimous in regarding 1937 | 
as a record year and stated that | 
not only sales but also collections 
for this year are good. The out- 
look for 1938 in this field, from 
the jobber reports, is anticipated 
to be even better than in 1937, 
the Journal said. 

Mass. Traffic Study 
Will Cost $240,000 

BOSTON.—A traffic study, cov- 
ering the entire state and costing 
approximately $240,000 for the 
two years it will require, has been 
started by the state public works 
Aepartment. Every main road and 
every country lane will be 
studied, the type of traffic each 
accommodates being charted. 

The federal government will 
supply $160,000 of the cost, with 
the object being to secure a 
cross-section of traffic on every 
highway, from which a compre- 
hensive improvement program | 
can be evolved. 


Protest Insurance Rates 


for all motorists in the province of 
Quebec is being planned by the 
Quebec Safety Club as a protest 


against the proposed increase of 25 | 


| most 
| with 





per cent in insurance rates for auto- 
mobiles, it is announced here. 


car stocks are not greatly dimin- 


|ishing at the present time, they 


are holding their own. Under nor- 
mal condition, Scoville added, 
used car inventories at this time 
of year would be increasing. Thus 
while actual stocks may not be 
shrinking at the present time, an 
anticipated increase in sales in 
March and April should result in 
a greater than normal reduction 
in used car stocks. 

Reports from Chevrolet are 
equally encouraging. In some 
zones during January and early 
February used car sales have ex- 
ceeded trade-ins by nice margins 
and, where inventories did in- 
crease the margin was negligible. 
At the same time it was indicated 
that January new car sales were 


| approximately 80 per cent of nor- 
| mal for the month. 


Buick used car experience was 
encouraging in January 
sales running 24,660 this 
year as compared with 24,567 last 
year. Buick sales which are re- 
ported in 10-day periods showed 
steady rises from Jan. 1 to Feb. 1. 

Much the same experience is 
reported by Pontiac whose Janu- 
ary used car sales totaled 24,895 


| Which was an increase of 9.5 per 


cent over December. Pontiac’s 
ratio of used car sales to new 
was almost doubled during the 
month, which would indicate a 


| reduction of used car stocks dur- 
| ing the period. 


Average Losses 
on Repossessions 


Estimated at $75) 


(Continued from Page 1) 
unit,” said Ayres. “The losses 
are much heavier than that on 
cars repossessed before the third 
installment note is paid. Of all 
cars repossessed by this company, 
62.66 per cent had to be taken 
back before the first installment 
note was paid. There is a profit 
on those reclaimed toward the 
end of the installment term, but 
the percentage of such cars is 
negligible.” 


The present condition of the) 


market, Chew said, is causing 
come members to hold a con- 


siderable number of their used | 
cars for an anticipated increase | 


in prices in the spring. 


Automotive Building 
Tops N. J. During °37 | 


TRENTON, N. J.—The auto- 


| motive industry contributed nearly 
MONTREAL.—A safety campaign | 


one-third of New Jersey’s total 
industrial construction valuations 
of $10,541,419 undertaken last 
year, records of the state labor 
department here reveal. The full 
significance of recent automotive 





VISITING DON LEE on a recent West Coast sales swing, top 
Cadillac executives are shown in the showroom of Don Lee, Inc., San 


Francisco Cadillac-LaSalle dealer. 


Left to right, D. E. Ahrens, gen- 


eral sales manager; A. R. Dawson, district manager, Pacific Coast 
zone, and Nicholas Dreystadt, Cadillac’s general manager. 








| will carry him to major cities 
| from Detroit to Boston to Atlanta, 
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Halal POEL 


WITH 650 GRAHAM-BRADLEY tractors scheduled to be shipped this month, and an order from 
Sears Roebuck for 2,000 of the units on the books, the new tractor assembly line is a busy place these 


days. 
test tracks. 


View is in the new tractor building, separate from the passenger car plant, near the company’s 








building activity in this state is 
further indicated by the report 
that the gain in 1937 industrial 
construction valuations over the 
previous year was from $6,791,441 
to $10,541,419, or approximately 55 
per cent. Valuations were the 
highest of any year since 1928, 


| when they reached $16,751,441. 


Largest of the automotive con- 
struction projects launched in 
this state last year was that of 
the Ternstedt Trenton division 
plant of General Motors Corp., 
valued at $2,000,000. Next in val- 
uation sizé was the new plant of 
the L. A. Young Spring & Wire 
Corp. in Hamilton Township, 
near Trenton, $400,000. The In- 
land Manufacturing division of 
General Motors filed plans for a 
plant in Clark Township to cost 
$350,000. Constructional additions 
costing $75,000 were made during 
the year by Ferodo and Asbestos, 
Inc., of New Brunswick, brake 
lining manufacturers. 


Chrysler Pushes 
Drive to Better 


Reconditioning 
DETROIT.—On a swing that 


Tom Moss, gen- 
eral service 
manager of the 
Chrysler Corp., 
this week ac- 
celerated the 
national cam- 
paignto aid 
Chrysler, DeSoto 
and Plymouth 
dealers in mod- 
ernizing recon- 
ditioning proce- 
dure. 

Moss ad- 
dressed more than 150 dealers, | 
servicemen, and salesmen from | 
all parts of southern Michigan at | 
a clinic in Detroit Monday. 
Rapid fire demonstrations of the | 
latest developments in money and 
time saving reconditioning meth- 
ods and equipment from a variety 
of makers were among other | 
features of the meeting. 

Moss has 56 similar clinics) 
scheduled to take place at key | 
points throughout the country. 





Tom Moss 


Rowell Named 


CHICAGO.—With the transfer of 
Lee D. Cosart to a higher executive 
post with headquarters ai the fac- 
tory in Detroit, H. M. Rowell has 
been named to succeed Cosart as 
Dodge manager of the Chicago 
region. Rowell joined the Chrysler 


Pontiac Dealers’ 


Used Car 


Sales Increase 10% in Jan. 


PONTIAC.—“Sales of used cars 
by Pontiac dealers throughout the 
United States for the month of 
January offer the most encourag- 
ing indication we have had since 
the current recession began last 
fall,” according to C. P. Simpson, 
general sales manager of Pontiac 
Motors. 


“Used car sales totaled 24,895) 
for the month which was 2,169) 


units, or 9.5 per cent above the 
sales for December. Sales con- 
tinued to increase all through 
January, reaching 9,500 for the 
last 10-day period. At this rate our 
used car sales for February should 
approach the 30,000 mark. 

“As a result of this increased 
used car business, stocks in the 
hands of Pontiac dealers de- 
creased last month until at the 
present time there is only a 40- 
day stock. This trend should help 
to bring about a resumption of 
new car sales on a volume basis. 


“Another indication which 


| Should point to an early resump- 


tion of new car sales, with fac- 
tories again running on a normal 





Wages Boosted 10% 


By Fleming Mfg. Co. 
EAST PROVIDENCE, R. I.— 
Steven B. Wilson, president and 
general manager of Fleming Mfg. 
Co., manufacturers of the Fram 
oil and motor cleaner, announces 
an increase of 10 per cent in the 
wages of all factory employes. 


Wilson also announced the 
leasing of a new plant at Ann 
Arbor, Mich., which is expected 
to be | in “production by Mar. 15. 





basis, is the high ratio of used 
car to new car sales. This was al- 
most four to one in January, or 
about twice the normal ratio. I 
believe it is a forerunner to the 
breaking up of the used car jam 
which has existed. 


Ft. Worth Dealers 
Will Open Spring 
Show on mn Feb. 27 


FORT WORTH, Tex.—The an- 
nual Spring automobile show here 
has been set for Feb. 27 to Mar. 
1 in the new Will Rogers Mem- 
orial Coliseum, it is announced 
by the Fort Worth Automobile 
Trades Assn. It is the first time 
that local car dealers have held 
an exclusive show during the last 
15 years. 

Co-operating with the associa- 
tion, the Forth Worth Star-Tele- 
gram is sponsoring the show, 
which is expected to greatly stim- 
ulate new car sales in the ter- 
ritory. Fort Worth dealers, who 
have always displayed current 
models at this season, are opti- 
mistic as to the results of the show, 
especially in view of the fact that 
business in the locality is well 
above the U. S. average at this 
time, the association reports. 


Sales Rise Predicted 


NEWARK, N. J.—An increase in 
tires sold directly to consumers dur- 
ing 1938 was predicted by W. C. 
Behoteguy, manager of the automo- 
bile tire department of the B. F. 
Goodrich Co., in addressing an ad- 
vertising and sales conference held 
at the Essex House here this week. 


ATLANTA ZONE DEALERS having 15 or more years service 
with the Chevrolet retail organization gathered recently at Chatta- 
nooga for a banquet in their honor. Left to right, W. M. Hardwick, 


Hardwick Chevrolet, Dalton, Ga.; 


J. W. Whiteley, Whiteley Motor 


Co., Warrenton, Ga.; M. J. Keith, Athens Motor Co., Athens, Tenn.; 
Harry Molyneux, Molyneux Chevrolet Co., Rockwood, Tenn., and E. 
organization, Dodge division, in 1927. | H. Hudgens, Hudgens Motor Co., Inc., Lenoir City, Tenn, 





J am-Breaking E 


Leading to 


Special to Automotive Daily Nez 

COLUMBUS. 
sales at the “million-dollar” used 
car exposition staged here Jan. 


28 and 29 reveals that 51 cars and | 
trucks, netting $23,935, were sold | 


on the street during the highly 
successful event. The 34 partici- 
pating dealers also picked up 540 
“gilt-edged” prospects. 

These prospects kept salesmen 
busy as an aftermath of the jam- 
breaking show, which originated 
with Sid R. Phillips, advertising 
director of The Ohio State Jour- 
nal, sponsor of the project. On 
Feb. 1 one dealer reported sale 
of 35 cars, bringing in $9,800, as 
a result of the exposition. 


The exposition was held in the) 


heart of downtown Columbus— 


from the corner of Broad and} 


High streets, sometimes called 
“the crossroads of Ohio,” east- 
ward in Broad street for seven 
blocks. ; 

The smooth asphalt pavement 
was swept clean, and city council 
banned public parking. At the 
final count there were 408 autos 
and trucks to be exhibited. All 
of them had been inspected by 
the committee and pronounced 
fit. 
that no dealer would be out of 
line. 

Despite the unpleasant weather, 
good crowds turned out to see 
the two miles of bargains parked 
head-in to both curbs. There was 
every make of automobile in the 
exhibit. _The dealers | had entered 


°37 Nash Sales 
Show Gain of 
63% Over 1936 


DETROIT.— Retail sales of Nash 
cars in the United States during 


1937 were 63.8 per cent greater | 


12 months of 
Bliss, 
of 
of 


than those of the 
1936, according to C. H. 
vice-president and_ director 
the Nash Motors division 
Nash-Kelvinator Corp. 


During the 12 months 
Dec. 31, 1937, a total 
Nash automobiles was registered 
in the United States, as compared 
with 43,070 in 1936, a gain of 
27,501 units, or 63.8 por cent. 


Convention Bate Set 


HARRISBURG, Pa. 
The annual convention of the 
sylvania Automotive Assn. will be 
held on June 27-28 in Bedford 
Springs, it has been announced by 
C. S. Klugh, manager, 


FAMOUS ARTISTS AND ILLUSTRATORS with studios near the 


Chrysler building, New York, say 


sounder artistic basis than was formerly true. 
and Neysa McMein, here sketching a 1938 Plymouth model, declare 
that the new front end combines basic design principles that make it 


Final analysis of | 


The prices were checked so| 


ended 
of 70,571 | 


(UTPS).—| 
Penn- | 


Daily 
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Columbus Used Car Show Nets $23,000 in Sales 


Event Seen | 


Sales Upswing' 


| only their best cars and none 
were older than 1933, and no 1938 | 
models were allowed. 

Nineteen cars were sold Friday | 
and Friday night, and Saturday | & 


saw 32 more change hands. Traf- | § 


fic was maintained at a 15-mile-| i 


an-hour pace, and everyone trav- | 
eling this main artery of the city | 
saw the cars. 

Participating dealers were not | 
allowed to use newspaper adver- 
tising pertaining to the expo-| 
sition. All advertising was done | 
by The State Journal. It cost the 
dealers a $2 entry fee for each 
car. Positions along the street | 
were decided by drawing. Thirty- | 
one of Columbus’ 34 new car deal- | 
ers, members of the Columbus | 
Automobile Assn., and three of | 
the larger used car dealers, par- 
ticipated. 

The Columbus Auto Club fully 
co-operated. The editorial de-| 
partment of The State Journal 
aided Phillips by assigning its 
| best reporters to write the daily 
| front page stories. The exposition | 
was preceded by a two-and-one- 
half-weeks’ publicity campaign of 
front page news stories, full page 
ads and radio broadcasts. 

Phillips and his staff directed 
the campaign, in co-operation 
with the general committee headed | 
by President George D. Simeon, 
of the Columbus Buick Co. 

Committee members were: 

Strouse Cambell, president, 
Buckeye Motor Co.; Al F. Hutch- 
ins, Hutchins Motor Sales Co.; 
Cc. B. Levering, general manager, 
Levering-Nash Motor Co.; Carl F. 
Oty, general manager, Oty-McGee 
Motor Co.; Mac Ruhlman, presi- 
dent, Dowi: Town Co., and Harry 
Wesley, manager of Winder Mo- 
tor Sales. 


| Chrysler 


| Welch, 


~ 


7 os 
Oe eee 
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PARADE SCENE AS COLUMBUS opened its used car exposition. Sponsored by The Ohio State 
Journal, with the co- operation of the Columbus Auto Club and a committee of leading dealers, the expo- 


sition resulted directly in more than $23,000 in sales and 540 ‘gilt-edged’ prospects. 
eel 
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Welch Will Open 
Chrysler Service 
Plan in Europe 


DETROIT.—To give impetus to} 
parts | 
the | 

H.| 


the worldwide service and 
merchandising programs of 
Chrysler Export division, W. 
assistant director of serv- 
ice, sailed from 
9 on the SS. Washington bound 
for an extensive tour of European 
territories. 

Due in Havre 
wil! go to Belgium, 
Sweden, Norway and 


on Feb. 17, he 
Denmark, 
Finland, 


where he will train service super- | 
service | 


visors and _ distributor 
managers in the operations of the 
teu-puint scrvice improvement 
and parts merchandising pro- 
grams recently developed’ by 
for operation § in 


| countries overseas. 


Bleakly Issues Appeal 
For N. J. Assn. Bills 


TRENTON, N. J.— Declaring 
the automotive industry is being | 
strangled by excessive taxation | 
with resultant unemployment, | 
former Assemblyman F. Stanley 
Bleakly, president of the New 
| Jersey Automotive Trade Assn., 
issued a statement here this week | 
appealing to the state legislature | 
to. enact a series of association- 
| sponsored bills providing for re- 
ductions in registration and driv- | 
er’s license fees. 





Latest available registration figures 


appear twice weekly in Automotive | 
News. 


the newest car designs are on a 
McClelland Barclay 





specially appealing to the artistic eye. 


| direct the 


In addition to training field and 
distributor service and parts men | 
in the new programs, Welch will} 
expansion of service | 
and parts facilities available for| 


Chrysler Corp. cars and trucks in| 


Europe. 


|Mont. Assn. Loses 


Motor Tax Test 


HELENA, Mont. — A decision 
was handed down in district court 
here this week by Judge A. J. 


| Horsky setting a precedent in the 


widely disputed new automobile 
license tax law. It was ruled that 
| all past due taxes on automobiles 


'must be paid up before licenses 


can be issued by county treasur- 


ers for the year 1938. It is prob- | 
able that the decision will be ap- |~ 


\estalte Used, 


pealed to the state supreme court. 

The decision was handed down 
in the suit brought by the Mon- 
tana Motor Trades Assn. in a test 
case. Judge Horsky held that the 
law specifically requires that the 
treasurer collect all taxes levied 
against the vehicle and unpaid 
without regard to ownership. The 
decision, unless reversed in the 
supreme court, will affect hun- 
dreds of automobile owners who 
have purchased cars on which old 
taxes still are unpaid. 


Weirton Reopens 

WEIRTON, W. Va.—The Weirton 
Steel Co. has recalled 1,500 workers 
as operations were resumed this 
week at several sheet and tinplate 
mills closed for the past eight weeks 
because of lack of orders. T. E. 
Millsop, president of the National 
Steel Corp. subsidiary, said the mills 
would remain open “for an _ indefi- 
nite period,” probably only two or 
three weeks, unless there is a sudden 
influx of orders. 

“A Word in Edgewise,” 
feature by George M. Slocum, offers 
a unique viewpoint from the motor 
wortd, 


New York Feb. | 


all 


a regular | 





coLuNBLS' ‘ounesr FORD DEALER 
LAWWELL BEA Rae 


76 Hi ae sr 


Dian 


PASSERSBY INSPECT BARGAINS at the curbstone as Columbus 


held its used car exposition during the last two days of January. 


Be- 


low, Laswell-Beasley, Columbus Ford dealer, offers free coffee and 
doughnuts to the salesmen participating in the highly successful 


event. — 


New hae. 


Sales Jump i in January 


FLINT.—A steady climb in both 
new and used car sales, together 
with a noted reduction in used 
car stocks, marked retail oper- 
ations of Buick dealers during 
January, according to W. F. Huf- 
stader, general sales manager. 


Domestic retail deliveries of 
new Buick cars during the last 
10 days of the month, jumjed to 
3,815 units, compared with 3,033 
in the previous period and 2,492 
in the last 10 days of January a 
year ago, he said. 

At the same time, Buick dealers 
throughout the country delivered 
10,358 used cars against 8,249 in 
the previous 10 days and 8,644 in 
the corresponding period a year 
ago. Total used car deliveries dur- 
ing the month were 24,660 units 
as compared with 23,567 in Jan- 
uary of last year. 

“Used car stocks are fewer than 
3,000 cars ahead of this time a 





year ago, and at the current rate 
of turnover the number of days’ 
supply on hand is approximately 
the same as last year,” Hufstader 
asserted. 


Hart Named President 


of Chicago Dodge Assn. 

CHICAGO.—Joseph A. Hart 
was elected and installed as presi- 
dent of the Chicagoland Dodge 
Dealers’ Assn. at the annual meet- 
ing of that organization in the 
Medinah Athletic Club. Members 
also voted in Al Dampman as 
vice-president, Morris Kroll as 
secretary and A. Bender as 
treasurer. 

Others chosen as directors were 
Frank Arliskas, George F. Fied- 
ler, James F. Goodwin, M. J. 
Lanahan, Joseph Spatafora, G. 
Woods and H. E. McCarten. 
Herbert Hedeen is executive sec- 
retary of the association. 
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SATURDAY, FEBRUARY 12, 1938 


“Straw Hats in Winter’’ 


A SHOPWORN excuse, used since the industry started 
to explain the seasonal sales trends, has been: “You 
can’t sell straw hats in the winter.” When this phrase 
was coined it perhaps fit the picture aptly, for in the 
early days, automobiles (?), with their open bodies, ob- 
stinate starting mechanism, smooth tires and mammoth 
radiators, were forced to hole-in at the first snow flurry. 


For several years now this all has been changed and 
yet the sales forces of the industry have been prone to 
dig up the archaic maxim, as an excuse for lack of in- 
dustry. During the past month and a half, however, a bad 
used car situation forced drastic remedies. Newspapers 
throughout the country got their shoulders to the wheel 
to help break the jam. 


In co-operation with local dealers, these papers loosed 
campaigns which were designed to carry to their readers 
the message that new car bargains were available. They 
stressed the fact that the shrewd buyer, like the shrewd 
leader in anything else, is the leader because he keeps 
ahead of the herd. These campaigns have proved success- 
ful in most cases. In Columbus, O., the Ohio State Journal 
and local dealers created such interest that during a two- 
day period, which climaxed the drive, Columbus dealers 
sold 171 used cars and trucks, 51 of which were sold from 
a special mart provided in the main street of the town. 


Today’s automobile, new or used, with tightly sealed 
closed body, efficient heating and ventilating system, im- 
proved starting and safer tires, truly is an all-weather 
car. We feel that the success of the campaigns of the past 
few months, which have overridden not only the chill 
blasts of winter but the gnawing fears of an economic 
recession, have proved the fallacy of another of the in- 
dustry’s oldest wheezes. 


Lower Steel Prices 

EDUCTIONS in the prices of steel announced this 

week have given rise to the question of whether or 
not they will be reflected in lower prices of automobiles. 
While the effect of such reduction on automobile costs 
have not been clarified to a point where a definite answer 
could be given, logic would seem to be on the side of the 
negative. 

It must be borne in mind most car manufacturers 
carried on in their fabricating divisions last fall long 
after sales decline in the field had forced a curtailment of 
assemblies. This was done to continue as many men on 
jobs for as long a time as possible. The result is that in- 
ventories of manufactured parts accumulated until stor- 
age facilities were overtaxed. These heavy parts inven- 
tories must be dissipated before any gain from the new 
steel prices can be realized. 


By GEORGE M. SLOCUM 


SUCH GENIUS Having just 
IS RARE! returned from 
a three-hour 
session with a man whom you 
should know more about, I am 
going to devote my allotted space 
to him, whether he likes it or not. 
As a matter of fact, if he knew 
what I am going to say about 
him he would try to withhold my 
flying pen, so he shall remain 
nameless in this column. However, 
I know of no law which prevents 
ADN from publishing his like- 
ness, so you who read this column 
may draw your own conclusions 
as to my subject. 
* * + 
IT WAS ABOUT five years ago 
that this man was upped to the 
top in one of the toughest sales 
jobs in America. 
He had worked 
his way in true 
Horatio Alger 
style through all 
the steps from 
the used car lot, 
where he was) 
lucky to sell 
one car a week, 
to the spot 
where _ 100,000) 
new cars was! 
his monthly 
quota. This madé good copy for 
the announcement of his appoint- 
ment, but then other sales man- 
agers had worked themselves up 
from the bottom rungs of the 
ladder, so I was not unusually im- 
pressed. In the next year or two 
that followed I heard him address 
meetings on several occasions and, 
while I recognized that he was 
perhaps better than the average, 
what he was saying about fac- 
tory-and-dealer relations sounded 
of the same brand to me that I 
had been listening to for years. I 
imagined his dealers were taking 
it with the same liberal dose of 
salt I was! 
6 + + 
BUT AS TIME marched on, as 
is its habit, I began to hear some 
things which made me challenge 
my first impression of the man. 
There were dealer meetings being 
held, but they seemed to have a 
different perspective—the dealers 
were doing the talking and the 
factory, apparently, was listening. 
This was the rather crude birth 
of the dealers’ council plan, 
which, it seems, is built-up on a 
structure not at all unlike our 
own form of democratic govern- 
ment. Zones are divided into sec- 
tions, each having its own dealer 
representative, who meet at a 
central point once a month, elects 
a chairman from its own ranks, 
whe in turn represents his group 
at the zone meeting. The zone 
chairman becomes one of the 
dealers’ council which meets with 
the factory to discuss their mu- 
tual problems. The whole struc- 
ture forms a direct means by 
which the smallest dealer can get 
his problem to the top executive. 
* + * 


NOW THAT sounded like some- 
thing new and something that 
might help to solve an eternally 
old problem, but I was not yet 
conscious of the source from 
which the inspiration had come. 
Then one day a friend set me 
straight on the track that has 
made clear to me every step of 
progress in his organization for 
the past two or three years. 

+ on + 

“This man,” he said “is no or- 
dinary mortal and I'll prove it. 
He came into that job imbued 
with just one big idea and that 
was that dealers since the horse- 
and-buggy days of the auto game 
have had a pretty lousy deal. 
When times were good, the fac- 
tories put in more dealers and 
when times were bad, well, it was 
dog-eat-dog and the poor devils 
went out of business like flies. 
This guy was simply bugs on the 
idea that he’d rather have fewer 
dealers and all of ’em with 
enough jack to slide over the 


AUTOMOTIVE DAILY NEWS, SATURDAY, FEBRUARY 12, 1938 





In This 


Corner 


The views expressed in this column are those of our readers 
and do not necessarily coincide with those of the editors. Readers 


are invited to use this space for voicing their 


° 
. : 


Anonymous contributions will not be 


will be observed upon request. 


What’s Wrong? 

Well, I see they had Knudsen 
before the senate labor parley to 
ask him what is the matter with 
the automobile business. The 
proper question should have been, 
what in hell isn’t wrong with it. 

About two years ago the auto- 
mobile manufacturers were asked 
to so arrange their production 
schedule that the peaks and slack 
periods of unemployment might 


be leveled off, especially during 


rough spots without getting 
bumped off! But, that ain’t why 

say he’s no ordinary mortal. 
That’s because he eats, sleeps 
and dreams this pet hobby of his 
—Saturdays, Sundays, no home 
life, no nothin’. When a guy does 
that he ain’t hardly human, but 
geniuses never were, were they?” 

a” * + 


NOW I KNOW my friend was 
right. Today’s meeting proved it. 
For three hours this man stood 
before a group of only indirectly 
interested listeners. He described 
in detail and made his own charts 
on a blackboard, showing the 
series of steps he is making to 
improve factory-dealer relations. 
His eyes burned with the fire of a 
holy crusader when he pointed to 
the calamity which made 12,000 
dealers penniless in 1929. It must 
not happen here again, he said, 
and no man who heard him but 
would have pledged to support 
his cause. Here in our industry, 
I thought, is that rare spark of 
genius which from the beginning 
of time has moved men and 
mountains. The program he is 
carrying forward will affect not 
only the sales of the single line he 
is selling, but those of every 
other manufacturer. I believe he 
deserves the plaudits of friend 
and foe alike. The almost revo- 
lutionary improvement in dealer- 
factory relations, which he is pro- 
moting with the fervor of a zea- 
lot, will, I believe, leave a mark 
on this industry from which 
everyone in it now and those who 
follow us, will profit!—G.MLS. 





the winter months. It then pro- 
posed to have showings of new 
models in the fall which placed all 
the burden on the dealers by 
manufacturers announcing change 
over as early as August. At the 
same time prices were raised $25 
to $50 per car which the dealers 
paid to manufacturers and then 
in turn gave all of this advance 
to customers, plus $50 to $100 per 
car to clean up his stock on hand 
before show time. Also an over 
allowance on used cars was made 
in order to induce the customer to 
give up his car late in the fall. 
Again the dealer had to be the 
goat because he was forced to 
tie up his capital, if there was 
any left, in used cars which he 
usually had to keep five or six 
months or until spring. All this 
for the sake of the factories 
giving employment during winter 
months so their employes could 
stage a sit down strike during our 
best selling season, namely March, 
April and May. 

I have been in the automobile 
business for 27 years. The first 
ten years I spent in manufactur- 
ing and have had the pleasure of 
working and associating with 
some of the men who are now at 
the top in manufacturing. I 
therefore feel qualified when I say 
and I earnestly believe the dealer 
body as a whole will bear me out, 
that the earnings on our invest- 
ments average about 2 per cent. 


Compare us dealers with the 
heads in the manufacturing end 
of the business with their enor- 
mous salaries and some of them 
without a dollar invested, except 
perhaps with stock in the corpo- 
ration. Their salaries are so un- 
reasonably high that no man, no 
matter who he is, ever earns it. I 
don’t believe there are any more 
supermen in the manufacturing 
end of the business than in the 
dealer organization. And then you 
wonder why this unrest and re- 
bellion in the ranks of labor and 
the evils that follow the an- 
nouncements of such unfair and 
unequal distribution of profits.— 
A. C. Fisher, Springville, N. Y. 





CHEVROLET 
DEALERS 


assist in planning 


CHEVROLET 
PROGRAMS 


HEVROLET dealers have an actual part in determin-_ 

ing Chevrolet’s programs, through the National Dealer 
Planning Committee system—a planning partnership that 
gives every dealer representation in the councils of the 
Chevrolet Motor Division at Detroit. 

Once each month, a dealer committee meets in each 
zone; each zone, in turn, sends representatives to regional 
conferences; and two dealers from each region attend the 
sessions of the National Dealer and Used Car Planning 
Committees at Detroit. 

The Dealer Committee system was devised to afford the 
Chevrolet Dealer Organization a voice in determining the 
sales programs of Chevrolet. It combines the thinking of 
the factory and the dealer in the discussion of their mutual 
problems; it brings to Chevrolet sales executives the wealth 
of experience and practical knowledge possessed by the 
great Chevrolet Dealer Organization. 

Truly, ““When you have the Chevrolet franchise, you 
have friends”—loyal friends in millions of car owners, 
helpful friends in the Chevrolet organization. 


CHEVROLET MOTOR DIVISION, General Motors Sales Corporation, DETROIT, MICHIGAN 


‘Youll be AHEAD 
with CHEVROLET /” | 


WHEN YOU HAVE THE ¢y, YOU HAVE FRIENDS 
“Vrorey prance’ 
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Buffalo, Fort Wayne 


BD a ceeereeneemes 


Pyres Climax 


For Increased Satety 


Special to Automotive l vy Ne 

BUF FALO.—A parade of junked 
ears heading for their funeral 
pyre, WedneSday, climaxed a 


three - weeks’ 
drive by auto- 
ENFORCED 
INSPECTION 


mobile dealers 
and The _ Buf- 
falo Times to 
get unsafe cars 
off the street. 
Approximately 
75 junkers went 
into the bonfire. 
Previously they 
had been pa-| 
raded_ through 
the streets with signs such as “my 
last ride,” etc. Other cars bore 


Bantam Names 
W. E. England 


Chief Engineer 


BUTLER, Pa.—Roy S. Evans, 
president of the American Ban- 
tam Car Co., announces the ap- 
pointment of 
William E. Eng- 
land as execu- 
tive engineer. 
England recent- 
ly resigned as 
chief engineer 
of the Willys- 
Overland Co. 

England, a 
member of the 
Society of Auto- 
motive Engi- <y 
neers, has also 7 
been associated W. E. England 
with the Stearns-Knight Co. as 
chief engineer; the Moline Auto- 
mobile Co.; the. Houdaille Engi- 
neering Corp.; the Spicer Mfg. 
Ce., as consulting engineer; the 
Auburn Automobile Co.; the Ohio 
Rubber Co., as chief engineer and 
sales engineer. 


Swingle Named by New 


Ohio Car Association | 


ZANESVILLE, O.—Organiza-| 
tion of the Muskingum County 
Automobile Dealers’ Assn. has 
been perfected here, and Earl 
Swingle has been named presi- 
dent. Other officers are: Royal 
Crawmer, vice-president; Newell 
Harvey, secretary-treasurer, and | 
Fred Witchie, assistant secretary | 
and treasurer. 

The group was organized in| 
preparation for the enforcement 
of the new Ohio automobile deal- 
ers’ and salesmen’s licensing act 
which becomes effective Apr. 1. | 
All applications for new licenses 
in this county will have to be ap- 
proved by the newly elected of- 
ficials. The law, passed recently 
by the state legislature, is planned 
to eliminate dealers who use un- 
ethical methods and _ transient 
agents. 
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Campaigns 


dealers’ names and advertise- 
ments and used car bargains. 

After Miss Marjorie M. Baker, 
executive secretary of the Buffalo 
Automotive Trade Assn., had ap- 
plied the torch the bonfire burned | 
for more than two hours. Hun- 
dreds of people were attracted, | 
newsreel cameramen were on| 
hand, firemen stood by to pre- | 
vent spread of the fire. 

Results of the drive were highly 
gratifying to used car dealers. 
Not only did they succeed in 
trading good used cars for the 
junkers but daily front page| 
stories in The Times focused pub- 
lic attention on the quantity of 
good used cars available. 


130 Cars Burned 
In Fort Wayne 


FORT WAYNE, Ind.— Nearly 
10,000 persons gathered here Mon- 
day night to witness the burning 
of a 40-foot pyre of junkers by 
the Fort Wayne Automobile 
Trades Assn. The 130 cars junked 
as unsafe once cost Fort Wayne 
motorists nearly $90,000. 


The stunt was part of a cam- 
paign of the association to in- 
crease street and highway safety 
as well as to assist in the stimu- 
lation of used car sales. 


Pa. Hours Law 
Gets Court Test 


HARRISBURG, Pa. (UTPS).— 
Testimony claiming the 44-hour 
week law, which affects the auto- 
mobile industry, unconstitutional, 
was completed on Tuesday and a 
new form of attack in which two 
taxpayers’ suits charging that the 
administration of the law imposes 
an “unjustifiable burden” upon 
Pennsylvania taxpayers has been 
started in Dauphin county court. 


The court will hear argument 
why an injunction should or 
should not be granted with testi- 
mony to be taken later. If a pre- 
liminary injunction is granted, it 
will immediately halt the effect 
of the act, and the state depart- 
ment of labor will not be in a 
position to enforce its provisions. 


Ky. Bill Would Require 
$2 for ‘Damage’ Fund 


LOUISVILLE. — Another at- 
tempt to put the state of Ken- 
tucky into the insurance business 
is seen in the favorable report 
given by the house of repre- 
sentatives to a bill requiring all} 
automobile operators to pay in $2 
annually to a fund out of which 
would be paid court judgments 
for personal injury and property 


| made 
| carrying 
| damage 


|out first passing through the air 








FLAMING METAL IS ALL that remains of this pyre of 75 junkers, 
removed from the streets and used car lots of Buffalo in a drive | feature of ADN, presents a digest of | 
sponsored last week by The Buffalo Times, | 


damage cases caused by financial- 
ly irresponsible motorists. 

As the bill is written, it was 
reported that no _ provision is 
for exemption of those 
liability or property 
insurance, or who are 
financially responsible. 


Graham Swings 
Into High on Big 
Tractor Order 


(Continued from Page 1) 
announcement last August, 
reported. 

Graham engineers have made 
several important improvements 
in the current production as the 
result of their studies. Compres- 
sion ratio has been increased from 
5.15 to 1, to 6.15 to 1. The engine 
has been given more “lugging” 
power at slow speeds. Belt-pulley 
speed has been increased, gear 
shifting is easier, and the rear 
power take-off control has been 
lengthened to put it within reach 
from the driver’s seat. Greater ac- 
cessibility has been given the car- 
buretor adjustment controls, and 
a change of the bell housing now 
permits the removal of the clutch 
for service work without discon- 
necting the engine. 

Other improvements include a 
new placement of the air-intake 
which removes it from the top of 
the hood and conceals it behind 
the grille, and a new automatic 
crankcase ventilation system 
prevents any air from reaching 
the carburetor or crankcase with- 


it is 


Changes Are Made 
In B.C. Motor Act 


VANCOUVER, B. C.—The re- 
cent legislative sessions of British 
Columbia made some important 
amendments to the _ province’s 
motor vehicle act, principal among 
them, adoption of plan to inspect 
all motor vehicles and prohibiting 





use of those found mechanically 
or structurally defective. 

Other amendments to the 
British Columbia act, similar to 
those already adopted in On- 
tario, Manitoba, Saskatchewan, 
Alberta and Prince Edward Is- 
land, follow: 

(1) Examination of driver as to 
his fitness before issuance of 
driver’s license; (2) 30-mile speed 
limit on any arterial or primary 
highway within corporate city, 
town or village; (3) ultimate re- 
sponsibility of car owner while 
car is in charge of member of 
family or person in authorized 
charge; (4) suspension of driver’s 
license of a person convicted of 
criminal negligence; (5) power 
given to the commissioner to 
waive in whole, or in part, the 
proof of financial responsibility 
imposed by the act, where it ap- 
pears to him that “undue hard- 
ship would otherwise result.” 


Kan. Motor Carriers 


Oppose Tax Increase 


- KANSAS CITY.— The Kansas 
Motor Carriers’ Assn., in their 
annual meeting in Wichita, voted 
opposition to any increase in the 
ton-mileage tax in the state. The 
organization also voted opposition 
to a requirement, being promul- 
gated by the state vehicle depart- 
ment, requiring directional lights 
on trucks. 

E. L. Vincent, Wichita, was re- 
elected president. The vice-presi- 
dents are Bert Rice, McPherson; 
John W. Blood, Wichita; Ralph 
Young, Hutchinson; Alva E. 
Smith, Wichita, and Harry 
Sprague, McPherson. L. H. Dan- 
ford, of Wichita, was elected | 
treasurer and E. J. Heckle, To- 
peka, was re-elected secretary. 


“Fourth Dimension,” a regular 


automotive advertising news. 


Stage Junker-Burning Fetes 


DEALERS AND EXECUTIVES MEET as Buick holds zone con- 


ferences. 


Top, in Pittsburgh, W. F. Hufstader, general sales man- 


ager, and H. J. C. Miller, assistant general sales manager, meet with 


Crawford C. Edmunds, Pittsburgh zone manager. 


In Detroit, left to 


right, Charles Sponenburgh, Grand Rapids Buick dealer and Leo 


Golear, Detroit Buick dealer. 


Others at the Detroit meeting, left to 


right, facing camera, E. J. Roper, district manager in the Detroit zone 
and Harry Bonelli, Detroit retail store manager; back to camera, Bill 
McLaughlin, Toledo dealer and John Cleveland, district manager for 


northern Ohio. 





Dodge Dealers’ Sales Leap; 
Used Car Stocks Decline 


DETROIT.—For two successive , 


weeks, an increase in retail de- 


liveries of new passenger cars, | 


commercial cars and trucks by 
Dodge dealers throughout 


mediately preceding, is noted in 
an announcement made Friday 
by A. vanDerZee, 
manager of the Dodge division 
of Chrysler Corp. 

“During last week, reports 
from the field show an increase 
in Dodge passenger car de- 
liveries of 10.3 per cent; an in- 
crease in Plymouth passenger car 
deliveries through Dodge dealers 
of 11.5 per cent; an increase in 
Plymouth commercial car de- 
liveries through Dodge dealers of 
18.2 per cent; and an increase in 
Dodge truck deliveries of 10.2 per 
cent over the previous week,” 
vanDerZee said. 

“This means a total overall in- 
crease of 10.8 per cent for this 
one-week period in business done 
by our dealer organization as 
against the previous week and is 
the second successive week in 
which an overall increase has 
been shown. 

“Reports for 


the | 
United States over the weeks im-| 


general sales | 





last week also: 


show stocks of used cars and 
trucks in Dodge dealers’ hands to 
be lower by 9.5 per cent as com- 
pared with a year ago. 

“In this connection it is inter- 
esting to note that experience 
over the last five years has shown 
that both passenger car and 
truck registrations, for the in- 
dustry as a whole, show in- 
creases during March over those 
for February, during April over 
those for March and during May 
over those for April. 

“In view of this ‘experience 
table,’ because sales through our 
own organization have, for a two- 
week period as noted, shown an 
upward trend and also because 
orders from our dealers for new 
Dodge and Plymouth passengef 
cars and Dodge trucks and com- 
mercial cars are coming in to the 
factory at an accelerated daily 
rate, we are making plans based 
on the assumrtion that our busi- 
ness this year, during March, 
April and May, barring un- 
predictable difficulties, may show 
even greater increases for each 
of these months as against the 
months next preceding than our 
‘experience table’ indicates.” 





re ete tae eae nade aneesatieh a 


eee eee aetna 


AUTOMOTIVE DAILY NEWS, SATURDAY, FEBRUARY 12, 1938 


Being PRECISE about PRECISION 


It TAKES 38,600 precision gages of various kinds to 
insure Ford accuracy. Every Ford V-8 undergoes 


6350 gaging operations during its construction. 


On every Ford car, 14 gage applications must show 
dimensions accurate to within one ten-thousandth of 
an inch. More than 200 must be accurate to within five 
ten-thousandths, more than 700 to within one one- 
thousandth, and thousands of others are held within 


five-thousandths of an inch or less. 


These measurements are made on parts for every 


MOT OR 


Ford car. They extend precision from the 


drawing board to the factory production line. 


Besides the men who do all the measuring and 


checking, scores of others check the gages them- 


selves. Gages are renewed as soon as they are worn 


beyond the limits allowed. 

Such split-hair precision in quantity production is 
possible only because of the high standards maintained 
by Ford. Good materials, finished within variations 
sometimes measured in ten-thousandths of an inch, 
help build quality into Ford cars. 

With less precision, or with inferior materials, we 
could not call the Ford V-8 The Quality 
Car in the Low-price Field. 


COMPAN Y 
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Motor Workers Top Wage Scale With $31 Weekly 





Ohio’s ‘Use Tax’ Is Ruled 
Constitutional by Court 


Special to Automotive Daily News 

CINCINNATI. 
Ohio “use tax” is constitutional as 
an excise tax, and not in con- 
flict with the interstate commerce 
clause of the federal constitu- 
tion, according to a _ decision 
handed down by Common Pleas 
Court Judge Alfred Mack. The 
ruling affirmed the conviction of 
William Honaker, North Bend, 
who had been fined $50. 

It was brought out that Hon- 
aker, who purchased an auto- 
mobile in Lawrenceburg, Ind., 
April 28, 1936, registered owner- 
ship in Ohio and obtained a 
license but refused to pay the 
“use tax,” contending that since 


The so-called 





he purchased the machine in an- 
other state, such payment would 
constitute a double tax. The state 
decided to make a test case of it 
and Honaker was brought before 
a local magistrate on a state tax 
commission complaint. The use 
tax assessment he refused to pay 
was $5. Found guilty by Magis- 
trate E. C. Reemelin, Honaker 
was fined $50 and costs. 

Judge Alfred Mack, reviewing 
the origin of the use tax act, 
pointed out that when the sales 
tax law was enacted by the Ohio 
General Assembly, many resi- 
dents of this state purchased 
automobiles in Kentucky and In- 
diana, seeking to avoid that 


GLASS 
REPLACEMENT 
MADE EASY. 


When a replacement job comes in, 
just look up the correct part num- 
ber in the catalogue . . 


AKE 


7. 


there is to it. 


this catalogue. 
number. 


Locate the part 
That’s all 


Give us the order. 


The catalogue contains num- 


bers for glass parts of every make and model. 


Costs for each 


Here’s 


part. Suggested selling prices. 


all you do when a job comes into 


your shop. Get the part number in the cata- 


O 


[ 


Gy 


PITTS BURGH. 
PLATE GLASS COMPANY 
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| levy. The jurist recalled si 


when Ohio authorities sought to | 
collect the sales tax anyway, the 
latter was held unconstitutional, | 
and the use tax then was passed 
requiring those who purchased | 
such articles in other states for 
use in Ohio to pay this tax. 


McEnness Represents 


Bendix in Europe 
NEW YORK.—Appointment of 
H. F. McEnness as special Euro- 
pean representative for the Bendix 
Aviation Export Corp. and the 
opening of a new Paris office at 
51 Avenue George V, are an- 
nounced by Howard ‘S. Welch, 
vice-president and general 
manager. 

Traveling out of his Paris head- 
quarters, McEnness will cover the 
continent, the British Isles and 
the Near East. He will represent 
the entire Bendix line in Europe. 


U.S. Work Week Shortened, 
But Pay Up 10% in 1937 


Automotive Daily News 
While the av- 


Special te 
WASHINGTON. 
erage weekly wage income of 
factory workers amounted to 
$23.95 in November, 1937, employes 
in the automobile manufacturing 
industry were earning $31.25 a 
week. 

According to a compilation by 
the U. S. bureau of labor statistics, 
this was the highest for any of 
the leading durable goods indus- 
tries, and is to be compared with 
$27.10 in foundries and machine 
shops; $25.35 in blast furnaces 
and rolling mills; $19.20 in brick 
manufacturing, and $19.00 in saw- 
mills. 

Workers automobile 


in the 


Keep this glass parts catalogue 


handy in your office... 


where you 


can get to it in a hurry. 


And then phone or write our near- 


est warehouse. 


The part will be 


shipped within 24 hours of receipt 


of your order. 


logue. Telephone or write our nearest ware- 


house for that part, asking for 


it by number. 


Within 24 hours it will be shipped to you! 


That’s how the 
Parts Service” 


bigger profits. Use this 


“Pittsburgh Auto Glass 
gives you faster 
service. 


action and 
It was 


designed specifically to help you. 


fl 








plants worked an average of 34.5 
hours per week in November at 
an hourly rate of 91.5 cents. 

All of the 10 selected durable 
and non-durable goods industries 
reported a shorter average work 
week in November than in the 
corresponding month of 1936, 
while hourly wages averaged 10 
per cent — 


Okla. Used Car 
Levy to Stick, 


Dealers Learn 


OKLAHOMA CITY.—C. C, 
Brown, state tax commissioner, is 
holding out scant encouragement 
to automobile dealers who are 
now conferring with him, asking 
to be relieved of paying the 2 per 
cent state excise tax on used cars 
for which they must buy new li- 
cense tags by Mar. 15. 

Brown said the law provides 
when dealers apply for new tags 
on cars for which they have 
traded, a new title certificate 
must be issued, and the excise 
tax must be paid before the cer- 
tificate is delivered. The 2 per 
cent levy is to be paid only once 
during the year, regardless of 
how many times the car is sold. 

Brown advised the dealers to 
make the persons selling them 
used cars obtain the 1938 license 
tags or make allowances for the 
cost of the license, while dealers 
reported that present conditions 
in the motor industry make it im- 
possible for them to be reim- 
bursed for the tax when they sell 
the cars. 


Executives Named 

MILWAUKEE, Wis.—George H. 
Johnson, vice-president, Gisholt Ma- 
chine Works, Madison; L. D. Hark- 
rider, president, General Malleable 
Corp., and Harold J. Falk, vice- 
president, Falk Corp., have been 
named to represent industry on the 
advisory committee of the Wisconsin 
labor relations board. 


hi 164A 


APPARATUS 
FOR FIRES . . 


NOW MADE MORE DEPENDABLE 


Among the leaders in the fire 
equipment field is Peter Pirsch & 
Sons Co., makers of the Pirsch 
hydro-mechanical aerial ladder 
truck, said to be the only 100 per 
cent power-operated aerial built 
in America. It is entirely me- 
chanical in operation, one man 
handling all of the maneuvers— 
raising and lowering the main 
ladder, the fly ladder, and revolv- 
ing the operating deck. To assure 
unfailing performance, this com- 
pany relies upon the use of Nickel 
alloy steels in all the vital parts. 
Frames are made of heat-treated 
Nickel-chromium steels by Parish. 
Transmissions are 3% per cent 
Nickel alloy steel throughout. 
The Timken axles contain 3% per 
cent Nickel-molybdenum, and 
Nickel-chromium steels. These 
alloys are also used in generous 

measure in the 

steering gear, 

universal joints 

and power plant. 


THE 
INTERNATIONAL 
NICKEL COMPANY 
INC. New York, N.Y. 





ee ee ee ene eae ieele ened Ce —— 


ceil inthlllatiaiath ete a eerie ee ee Sed A AORN eee 


S hudebuher workmanship 


has been famous for 86 years 


The 7,300 Studebaker craftsmen are responsible, 
established residents of South Bend averaging 40 


years of age! 


Half of them have been on their Studebaker jobs 


10 years or more! 


Their painstaking skill in every detail of Stude- 
baker construction adds years and thousands of 


Eating from left to right are the Nemeths, Joseph junior and his miles to Studebaker life ... keeps maintenance cost 
dad. Both are capable Studebaker craftsmen. Mr. Nemeth, senior, is a butt 

welder and his 28 years on his Studebaker job began in the historic Studebaker e@ 

carriage works. Studebaker is famous for its numerous “father and son” teams. at a minimum ! 


Studebaker workmanship gives Studebaker dealers 


an advantage they would not have with any other car! 


For details of the attractive Studebaker fran- 
chise address Paul G. Hoffman, President, 
The Studebaker Corporation, South Bend, Ind. 


After hours a portrait 
painter, Alphons De Clercq 
has been a Studebaker craftsman 
for 15 years. His job is a polish- 
ing operation in Studebaker 
body finishing. He owns his own 
home as do numbers of Stude- 
baker workmen. Many of their 
families settled in South Bend 
even before the Studebaker 
brothers opened their vehicle- 
building shop in 1852. 


Shaping a sturdy Stude- 
baker spring is an old story 
to 21-year Studebaker veteran 
John Lewandowski. In his Stude- 
baker career he has worked on 
buggy and carriage springs be- 
fore the days of the motor car. 
Studebaker’s famous independ- 


ent planar suspension is based meager a - ee AMERI CA’S 


on the use of real automobile 


springs, not coil springs. It gives - | . RIE 7 
the 1938 Studebaker the world’s H I NDLIEST 
ey ; FACTORY 


finest ride and contributes to 
amazing handling ease. 
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Continued Improvement Noted in Used Car Sales 


85% of Cars Now on 
Have Average Value of $173 


NEW YORK.—Only one of every | 
six automobiles on the highways 
of the United States has a market | 
value as high as $500, according) 
to a study made by the American | 
Petroleum Industries Committee. | 
These cars, constituting only 16.1) 
per cent of the total number of| 
passenger cars in use, have an ag- | 
gregate value of $2,047,890,000, or| 
39 per cent of the total value of| 
all the passenger automobiles in| 
operation, it is estimated. 

On January 1, some 21,871,404 | 
passenger cars were in opera- | 
tion in the United States, with a| 
combined market value estimated | 
at $5,233,040,159. Of these, 3,560,000 | 
cars have a market value as high | 
as $500 and a total value of $2,-| 


Road 


047,890,000. The remaining 18,311,- 
404 automobiles, with a total value 
of $3,185,150,000, have an estimated | 
average value of only $173.50. 
Correlation between family in- 





comes and car values is indicated 
by the fact that less than 15 per 
cent of the car-owning families in 
the United States have incomes 
of more than $60 a week, the com- 
mittee points out. While the 
studies do not show that the 16.1 


| per cent of the nation’s cars, hav- 


ing an average value of $500 or 
more, are owned by the top of the 
population having incomes of bet- 
ter than $60 a week, it is believed 
that the bulk of the $500 cars are 
owned by the $60 families. 
Studies further indicate that au- 


2 


tomotive taxes paid on an auto-| 
mobile average better than $50 a/! 
year, or less than one week’s in- 
come for the top group, as com- 
pared with the average of nearly 
two weeks wages required for the 
payment of taxes on the travel of 
motorists earning from $20 to $30 
a week, who constitute more than 
half of the total motorists of the 
country. 


Claim Book ‘Ready 


WASHINGTON.—The _ freight 
claim rules committee of the Ameri- 
can Trucking Assns. announced this 
week that copies of the “Proposed 
Motor Carrier Freight Claim Rule 
Book,” prepared by the committee, 
are now available. Contained in the 
book are tentative rules which the 
committee designed to provide motor 
carries with a uniform system for 
the disposition of claims. 


To feel the pulse of the industry, 
consistent reading of Automotive 
Daily News is a necessity. 


| week’s 


Steady Upswing Foreseen, 
ADN Poll of Dealers Shows 


DETROIT .—Continued im-| 
provement in the used car mar- 


| ket, plus the apparent beginning 


of a more favorable trend in the 
new car field, is noted in this 
cross-country survey of 
major markets by ADN’s staff} 
correspondents. 

Most cities report a_ steady 
strengthening of the used car 
market, while others are appar- 
ently just starting to feel the 
effects of newspaper-dealer co- 
operation in the drive on the used 
car jam. 

Optimism pervades the general 
dealer attitude, with virtually 
everyone looking for a _ steady 
climb in sales from now on. Fol- 
lowing are concise reports ob- 


The Journal ALONE Promoted 


olumbus’ Used Car Exposition 


FACTS! 


About Columbus’ Million Dollar 
Used Car Exposition 
January 28th and 29th. 


408 cars and trucks displayed. 
34 dealers participated. 


51 cars sold 
171 cars sold 


on street. 
during show. 


540 bona fide prospects. 


NO ADVERTISING 


Accepted from 


Dealers 


Rule No. 6 of the Exposition, sug- 
gested by The Journal, was adopted 
by the Dealers Association. 


(6) Positively no Newspaper ad- 
vertising in any Columbus 
Newspaper, or any other media, 


tained by ADN correspondents in 
various localities: 


New York 
By Gene McCoy 
Staff Correspondent, ADN 

NEW YORK.—The New York 
used car market has shown a 
consistent and steady improve- 
ment since the beginning of the 
year. Many of the big distribu- 
tors and dealers, actually find 
themselves with lower invento- 
ries now than the same period 
last year. A check-up shows that 
in many cases, used car sales for 
January were surprisingly good 
in face of general conditions. 


|New Orleans 


By Gordon Hebert 
Staff Correspondent, ADN 
NEW ORLEANS. — Automobile 
dealers here report that January 
aggregate sales were considerably 
better than December. All used 
car lot operators found more con- 
fidence in their stock and credit 
the time for license plate replace- 
ments for the pickup in their 
business, most dealers continuing 
the policy of furnishing 1938 
plates with the equipment sold. 
Record-breaking staple crops 
during the past growing season, 
plus lumber mills pickup, are af- 
fording encouragement. 


Harrisburg 
By George E. Shelley 
Staff Correspondent, ADN 

HARRISBURG, Pa. (UTPS).— 
Conditions the past week in this 
section showed a slight advance 
in the sale of new and used cars. 
Newspaper advertising on used 
cars is running heavy in an ef- 
fort on the part of dealers to 
push their stock. 

The slight increase during the 
last week was looked upon by 
dealers as an indication that 
February will take a high climb 
over last month’s figures. 


Atlanta 
By J. H. Reed 
Staff Correspondent, ADN 

ATLANTA (UTPS).— Automo- 
bile dealers here are awaiting 
spring with increasing confidence 
and hopefulness. Business is im- 
proving gradually. More interest 
is being displayed in new cars 
and while the used car stocks are 
still a serious problem, there is 
every indication early spring will 
see a real upturn. 


Seattle 
By D. M. Trepp 
Staff Correspondent, ADN 

SEATTLE.—The past week new 
car business has dipped off to 50 
per cent of corresponding fore- 
part of February, 1937, but used 
cars are in stronger position. 


Milwaukee 


Special to Automotive Daily News 
MILWAUKEE, Wis. — Consist- 
ent promotions in attempts to re- 


duce surplus used car stocks have 
brought results in some _in- 
stances but conditions continue 
generally drab. 


DELTA 
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Competent Enginecring 
Consistent Prices and 
Reliable Deliveries 


may be _ placed which re- 
fers, directly or indirectly, to 
this Show. Infraction of this 
rule will constitute sufficient 
grounds for the Committee to 
remove Exhibitors’ cars from 
the Show. The Show Commit- 
tee, through The Journal, is 
handling all of the advertising 
and publicity. 





The overwhelming success of Columbus’ Used Car Exposition definitely 
proves the “reader confidence” and “buyability” of Journal families. . . . 


Columbus automobile dealers are still selling Used Cars to Exposition pros- 
pects and February sales are expected to reach a new high. 


OHIO STATE JOURNAL 


Columbus’ “GOOD MORNING” Newspaper 
STORY, BROOKS & FINLEY National Representatives 
Chicago, New York, Philadelphia, Cleveland, San Francisco 


DELTA ELECTRIC COMPANY 
Dept. 900, Marion, Ind. 





lite stl ae ee eee 


Plant Opened i in Ohio '* 


CINCINNATI. — Cincinnati has 
become the home of one of the 
most modern wholesale’ truck 


branches in the country, with the | 


recent opening at Winton Place 
of a wholesale plant by the 
General Motors Truck & Coach 
division of Yellow Truck & Coach 
Mfg. Co. 

Especially designed to provide 
offices and warehouses for new 
GMC trucks and parts, this new 
department will supply 132 coun- 
ties in Ohio and neighboring 
states. Well lighted and venti- 
lated, the plant provides facili- 
ties for the handling of all whole- 


O’N eil Is Rance 
For 15th Time by 
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New GMC Wholesale 


These formerly 
through GMC’s 


sale operations. 
were managed 


headquarters at 1930 Central | 


Parkway, now devoted strictly to 
retail business operations. 

In addition to spacious offices, 
the new building houses a garage 
for the storage of new General 
Motors trucks. A portion of the 


warehouse is devoted to the stor- | 


age of parts, both for trucks and 
coaches, said to be one of the 
largest stocks of its kind carried 
by any truck warehouse in the 
country. 

Removal of GMC’s wholesale 
branch from the Central Parkway 
address was necessitated by the 
increase in both wholesale and 
retail business, according to 
Dolph Baur, Cincinnati zone man- 
ager for GMC. 

“By thus segregating our retail 
and wholesale departments in 


ripping Te 
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oo 
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INTERIOR VIEW OF NEW WHOLESALE plant of GMC at Winton Place, Cincinnati, indicates 
the large number of trucks which can be stored in the huge warehouse. Also kept here is a large supply 
of GMO parts for distribution throughout the Cincinnati territory. Well lighted and properly ventilated, 
the modern warehouse serves as a wholesale outlet to 182 counties in Ohio and neighboring states. 


Cincinnati, we will be able to ren- 
der more efficient service to both 
GMC dealers and retail purchas- 
ers,” Baur pointed out. “The 
modern facilities of our new 
Winton Place establishment will 





enable us to provide an over-all 
picture to dealers of the complete 
GMC line.” 

The 1938 truck line offered by 
GMC is the most complete in the 
company’s history. Covering the 


wide range from half ton to 12 
tons, it includes three new models 
in the so-called light-duty field— 
a three-quarter-ton model, a one- 
ton and a 1%-ton. The cab-over- 
engine line includes 11 models. 





General Tire Co. 


AKRON.— When William F. 
O'Neil was re-elected Wednesday 
by directors of the General Tire 
& Rubber Co. as president and 
general manager of the company, 
he entered upon his 15th annual 
term as head of the fifth largest 
tire manufacturing company in 
the country. He has been presi- 
dent and general manager of 
General Tire since 1923. 


Other officers of the company 
re-elected by the directors are: 
W. E. Fouse, vice-president and 
secretary; C. J. Jahant, vice- 
president; T. Spencer Shore, 
treasurer; H. R. Jenkins, assistant 
secretary; and T. S. Clark, as-| 
sistant treasurer. 

Company directors were re- 
elected by the stockholders at 
their annual meeting which pre- 
ceded the directors’ annual meet- 
ing. The directors include: O’Neil, 
W. E. Fouse, C. J. Jahant, G. F. 
Burkhardt, and Charles Herbe- 
rich, all of Akron; T. F. O'Neil, | 
of Miami, Fla.; and J. R. Kraus, | 
of Cleveland. 


THIS ENGINE TALKS... 





Huf sadiew Holds 
Midwest Meetings 


FLINT.—W. F. Hufstader, gen- | 
eral sales manager of the Buick} 
division of General Motors, is} 
completing his nationwide tour} 
of Buick zone and distributor 
points next week, holding meet- 
ings in the middle west and west- 
ern areas. 

The executive will discuss busi- 
ness and the Buick sales program 
for the first quarter with dealers 
in the Milwaukee, Minneapolis, 
Butte, Mont., Salt Lake City, 
Denver, Kansas City and Chicago 
areas, closing his present trip 
with a session in Chicago on Feb. 
16. Upon the completion of this 
trip he will have covered the en- 
tire Buick sales organization in- 
cluding the Pacific Coast, since 
the middle of December. 


IT TELLS WHY MODERN CARS HAVE 
3 GRADES OF PERFORMANCE 


Promising top-grade performance on low-grade 
gasoline is just another way of asking for trouble. 
Here’s what car owners can expect from each grade 
of gasoline... basic facts that they should under- 
stand the day they take delivery on their cars: 





Poor performance 
with ‘‘low grade’’ gasoline 


Assistant 
Purchasing 
Agent 


Independent automobile 
manufacturer is_ seriously 
considering employing an- 
other assistant purchasing 
agent. Applications will be 
considered only from men 
with actual experience with 
automobile manufacturers 
as other experience will not 


There is no anti-knock fluid (containing tetra- 
ethyl lead) in “low grade"’ gasoline. Power is 
lost because you must retard the spark to pre- 
vent *‘knock”’ or “‘ping.”’ 


Good performance 
with ‘‘regular’’ gasoline 


Most regular gasoline has in it anti-knock fluid 
(containing tetraethy! lead). The spark can be 
— advanced for more power without 
“knock” or *‘ping.”’ 


Best performance with 


be suitable for the particu- 
lar position we have in 
mind, In replying give com- 
plete details as to positions 
held, nature of work, salary 
received, etc. Box No. 146, 
Automotive Daily News, 527 
New Center Bldg., Detroit, 
Mich. 


STRONG LANGUAGE. A heavy “knock” in this Ethyl 
Motor Clinic knock-testing engine tells of the limitations 
of low-grade fuel. Scientific tests like this show why mod- 
ern cars have 3 grades of performance. Be sure to see 
the Ethy! Motor Clinic when it comes to your vicinity. 


gasoline containing “ETHYL”’ 


Gasoline ‘‘with ETHYL" is highest in all- 
round quality. It has enough anti-knock fluid 
(containing tetraethyl] lead) so that the spark 
can be fully advanced for maximum power 
and economy without “‘knock”’ or “‘ping.”’ 


ETHYL GASOLINE CORPORATION, manufacturer of anti-knock fluids used by oil companies to improve gasoline. 
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Chairman’s Death Unlikely 
To Change Firm’s Policies 


(C sntiened from Page 1) 


of advancing men from the ranks 
to fill vacancies which have 
occurred from time to time at 
the top. 


This policy naturally results in 
carrying on this basic plan of the 
company without interruption and 
there is every reason to believe 
that this will be followed at the 
present time. This policy of re- 
warding men through advance- 
ment was inspired by the late 
Harvey Firestone himself, who 
fought his way up from the bot- 
tom and believed in providing the 
same opportunity for his associ- 
ates. 

Harvey S. Firestone sr., was 
born on a farm in 1868 and would 
have reached his 70th birthday 
this year. He started his busi- 
ness career as a bookkeeper for 
a Columbus coal company and 
next became a salesman for a 
patent medicine company. He 


then became shipping clerk and 
bookkeeper 


WANTED 


in the Columbus 





Buggy Co., owned and operated 
by Clinton D. Firestone, his uncle. 
In successive stages he worked 
his way up with this company 
until he became a salesman of the 
Detroit branch and at that time, 
Nov. 20, 1895, he married Miss 
Idabelle Smith. 


Considered a successful busi- 
ness man when only 27, Mr. Fire- 
stone ran into adversity when 
the Columbus Buggy Co., which 
he represented, was forced out of 
business by the advent of mass 
production buggies which were 
put on the market by Dort, Du- 
rant, Nash and other companies. 
This was the point where a rub- 
ber-tired buggy, which he drove 
in Detroit, suggested the idea of 
going into the business of rub- 
ber-tired buggy wheels, which 
were manufactured by the sim- 
ple process of buying solid tire 
strips, which were then fitted and 
cemented over the steel rims. In 
partnership, in Chicago, with a 


AMBITIOUS YOUNG MEN 
WHO ARE DETERMINED 
TO GO PLACES IN THE 
AUTOMOBILE INDUSTRY 


An automobile manufacturer, who is 

at present enlarging and strengthening 
its sales organization, wishes to employ 
several field representatives. 


Do not apply unless you are under 35 years 


of age. 


Do not apply unless you have had 


at least 5 years of experience as a factory 
representative with a good record of dealer 
development and a percentage of increase 
in business for the automobile manufac- 
turer you represented. 


If you are ambitious and really want to go 
places in the automobile industry, here is 
a real opportunity at good money. 


We want men who 


are not satisfied to 


remain field representatives but can prove 
their ability to become zone managers and 
later sales executives at the factory. 


Please reply in your own handwriting to 
Box 144, Automotive Daily News, 527 
New Center Bldg., Detroit, Mich. 





Detroit friend, this company was 
known as the Firestone-Victor 
Rubber Co., which grew from a} 


thousand-dollar nest egg of Fire- | 
boasting | 


stone to a_ business 
$40,000 assets. 


Mr. 
Akron with a drill company who 


had decided to branch out with a/| 
shortly | 
thereafter took an option on the | 


tire department and 
new department. At this time he 
met James A. Sweinhart, who 
had invented a device for the 
safe fastening of larger tire sizes. 


From this nucleus he interested | 


three other men and the Fire- 
stone Tire & Rubber Co. was or- 
ganized in August, 1900. Al- 
though this company was small 
when compared to Goodrich, Fisk, 
United States, Diamond and 
Michelin, under the genius of 
Mr. Firestone, the company 
fought its way to fourth place 
in total business among later day 


rubber manufacturers and held | 


its place tenaciously all through 
the years. 

A devout church member and 
civic leader, Mr. Firestone will 
also be remembered for his suc- 
cess in breaking monopolistic 
rubber patents, which not only 
benefited the Firestone company 
but was of inestimable value to 
the rubber industry as a whole. 
Another high spot of his career 
was during the early 1920’s when 
financial and industrial chaos 
tore through the entire country. 
It was then that Mr. Firestone 
drastically cut his operating 
forces and went into an enor- 
mous country-wide tire sale at 
drastically cut prices and as a 
result brought his company out 
of that business debacle in better 
shape than most other companies. 


Mr. Firestone will also be re- 
membered for his single-handed 
fight at the time that England 
adopted the Stevenson restriction 
plan in 1922 when his foresight 
was proved by soaring rubber 
prices in 1925 and the industry as 
a whole then fell in line with 
Firestone, who had been fighting 
against the act for several years. 

It was in 1924, 1925 and 1926 
that Mr. Firestone began his ex- 
perimental rubber plantation ven- 
ture in Liberia, which has since 
grown to a project embracing 
10,000 to 18,000 native workers at 
various times and into which the 
company has invested close to 
$8,000,000. 

Looking over the record of the 
company under Mr. Firestone’s 
able leadership, one will have to 
go as far back as 1921 to find the 
last deficit year for the company, 
both preferred and common stock 


paying a dividend even during the, 


period from 1929 on. 


Attendance Sets 
Marks During *37 
At Bear Schools 


ROCK ISLAND, “Til—Evidenc- 
ing growing trend toward better 
training of automotive service 
men, more than 500 repairmen 
enrolled here in the Bear Mfg. 
Co. free school during 1937, ac- 


cording to Will Dammann, presi- 


dent. 

In addition to the record break- 
ing enrollment at the Bear school 
in Rock Island, other Bear schools 
at Toronto, New York, Boston, 
Salisbury, N. C., Newark, Los 


Angeles, Portland, Ore., and Chi-| 


cago also topped all previous at- 
tendance records, according to 
Dammann. 

“The purpose of these free 
schools,” said Dammann, “is to 
meet the demand for trained me- 
chanics who not only know how 
to operate wheel alignment, frame 
and axle straightening, brake 
testing, headlight testing and 
other safety and correction equip- 
ment, but also how to sell these 
services to the car owner.” 


Firestone then came to | 








Notables Attend Rites for Firestone in Akron 


Harvey S. Firestone sr. 
1868-1938 


Born on farm near Columbiana, O., on Dec. 20, 1868, son of 


prosperous farmer. 


After short business school course, he tried his hand at sell- 
ing patent medicines before joining a carriage-making firm in 


Columbus, O. 
Columbia Buggy Co. 


Later became Detroit 


sales manager for 


While in Detroit, he saw possibilities in rubber tires for 
automobiles after noting the use of hard rubber tires on 


buggies. 


Started career in rubber industry in 1896 when he organized 
The Victor Rubber Co., in Chicago, with an investment of 
$1,500, plus a similar amount from a friend. 


In 1899, sold out business for reported profit of $45,000, and 


became acquainted with James 


A. Sweinhart, inventor of a new 


method of attaching tires to wheel rims. 


Shortly thereafter, 
Firestone Tire & Rubber Co. 


in 1900, 


went to Akron to form the 
with a capital of $50,000, with 


Sweinhart and a group of friends as partners. 

Company started with 17 employes, reaching its peak em- 
ployment of nearly 20,000 workers in 1920. 

In 1905, began long friendship with Henry Ford, when latter 
purchased 2,000 sets of tires at $55 a set for use on projected 


cars. 


Demonstrated business ingenuity and resourcefulness in 
1920 when his company entered the depression in over- 
extended condition. With $43,000,000 owed banks, Mr. Fire- 
stone ordered a 25 per cent price slash, plastered country 


with advertisements, 


sold $18,000,000 worth of tires in 


September and October and by Oct. 31 had wiped out bank 


debt. 


Established crude rubber plantations in 1923 and 1924 in 
Liberia, the Philippines and Central America. 

Built company to include seven factories in the United States 
and abroad; more than 500 fuel stations in this country and 
300 branches in foreign countries, and 30,000 independent deal- 


ers handling Firestone products. 


Company also now has 32 


subsidiaries, including the Firestone Steel Products Co. 


Was a member of the Ohio Council for National Defense 
during World War; was instrumental in organizing the rub- 
ber division of the war industries board; served two years as 
president of the Rubber Assn. of America, organizing its 
activities for war work, and was a member of the Chamber 
of Commerce of the United States. 

After heading company since organization, Mr. Firestone re- 


tired as president in 1932; 


succeeded by John W. Thomas, 


firm’s first chemist. Mr. Firestone became chairman of the 
board, a position he held until his death Feb. 7, 1938, in Miami. 


Proposed U.S. 


Slash Hit by 


HARRISBURG, Pa. (UTPS).— 
A resolution opposing reduction 
of federal aid highway funds was 
unanimously adopted this week 
during the annual convention of 
the secretaries’ conference of the 
Pennsylvania Motor Federation, 
held Monday and Tuesday at the 
Penn-Harris hotel. More than 150 
secretaries representing 43 AAA 
clubs in Pennsylvania attended. 


Another resolution adopted au- 
thorized the executive committee 
“to take action toward the forma- 
tion” of a personal accident in- 
surance company for members. 


The co-operation of all motor 
club members with the governor’s 
highway safety campaign was 
urged by J. Griffith Boardman, 
secretary of revenue, who said his 


O’Madigan Heads 


Zone at Denver 


PONTIAC.—Dan O’Madigan jr, 
who has been an assistant man- 
ager of the central office used 

car department 
of Pontiac Mo- 
tors, has been 
appointed zone 
manager for the 
company at 
Denver, accord- 
ing to C P. 
Simpson, gen- 
eral sales man- 
ager. 
i O’Madigan 
feo succeeds E, L. 
Ford, who has 
Dan O’Madigan been transferred 
to the central office sales pro- 
motion department. 





Road Fund 


Pa. Conference 


—| department is now making a sur- 


vey of certain “test tube” areas 
and at the end of a year’s time 
will be able to present a highway 
safety program to the governor 
which will take into account all 
the factors involved in motor 
accidents. 

Russell E. Singer, general man- 
ager of the AAA, reported that 
membership in 1937 made a record 
gain of 109,890 members, or 15.4 
per cent over 1936. 


@ Divisional 
Sales Manager 


Independent automobile 
manufacturer is seeking the 
services of a divisional sales 
manager who is well 
grounded in all angles of 
automotive merchandising. 
The man we are looking for 
must be able to handle men; 
must be able to supervise 
and prepare direct mail, 
sales promotion and adver- 
tising activities; must have 
some idea of car distribu- 
tion, service, etc. Compen- 
sation will be on a salary 
and bonus basis. In reply- 
ing please provide a chrono- 
logical history of your ac- 
tivities for the past ten 
years with complete details 
as to duties, earnings, etc. 
Box Number 145, Automo- 
tive Daily News, 527 New 
Center Bldg., Detroit, Mich. 
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to the old and new system of 
trading is found in the clipping 
sent the column by Cory Adams, | 
of the New York World-Tele- | 
gram, which he tore out of an 
old copy of Reader’s Digest. It 
runs thusly: 

“A small dog was observed in a 
Los Angeles newstand with a| 
placard around his neck announc- 
ing he was for sale. A patron 
asked the newsboy his price. 

“‘Fifty thousand dollars’, said 
the boy. 

“‘Why, that’s preposterous’, 
said the patron. “There isn’t a dog 
in the country worth $50,000.’ 

“Fifty thousand dollars is his 
price,’ said the boy, ‘and $50,000 
I’m going to get for him.’ 

“The patron shook his head and 
went away. Some weeks later he 
noticed that the dog was missing. 
‘Well,’ he said to the newsboy. ‘I 
see you disposed of your dog.’ 

“‘Oh, yes,’ said the boy. 

“‘Get your price?’ 

“ ‘Yep’. 

“‘Fifty thousand dollars?’ 

“Yep. Took in a couple of $25,- 
000 cats.’” 

* * * 

THIS BEING used car week in 
the column and after this particu- 
larly good lead into the subject 
(see above), it would not be out of 
place to refer to other noteworthy 
efforts which are designed to 
stimulate the sale of the trade- 
ins. As for instance, Evans Prod- 
ucts suggesting that sales resist- 
ance can be broken down by add- | 
ing to the equipment of the mo- 
tor vehicles on the auction block 
air conditioning as defined by the 
Evans company. 

Along these lines, Capt. H. Led- | 
yard Towle, director of design for 
the Pittsburgh Color Co. and 
Ditzler Color Div., offers as his 
suggestion repaint jobs as the 
bait to catch the eye of the pros- 
pect. It would be only natural for 
Towle to think thusly, for it’s 
color that makes his job secure. 
The captain believes the move- 
ment of used cars would be 
greatly accelerated if dealers 
would add a new coat of paint, | 
which costs little in comparison | 
with the change of appearance | 
such an investment makes. 

* * * 


ALSO TOWLE has the idea 
that we Americans run too much 
to black and other sombre colors 
in comparison with what he saw 
when he attended the recent 
shows in Paris and London. 

“In both England and on the 
continent the ‘road picture’ is a 
much brighter one than in this 
country, and I wonder how we 
can expect to increase car sales 
here if we do not make the pub- 
lic more car conscious through 
the use of brighter and more 
cheerful color schemes on the au-| 
tomobiles we do see on the 
streets. Look in any parking lot 
today and you will see what I 
mean—most of the car colors are 
too drab and conservative.” 

* » *” 

I HADN’T seen El Capitan 
since his return from abroad un- 
til the other day when he 
dropped into the editorial sanc- 
tum with a well-filled note book 





Capt. H. Ledyard Towle 


| El 


containing his impressions of the 
foreign automobile expositions. 
All were interesting, so I am lift- 
ing a few for the edification of 
the stay-at-homes who didn’t 
have the chance Towle had to ob- 
serve foreign trends. 

* * na 


“AT THE PARIS show I noted 
European designers are using 
colored metals freely,” translated 
Capitan. “I saw blue and 
green, peacock blue-green, flesh 
and beige and maroon. If the col- 
ors are permanent I can see 
great possibilities in the use of 
colored metals on automobiles. 
Many of the convertible types 
were fitted with colored tops. 

“Here are a number of color 
combinations, which I noticed 
abroad and translated into the 
new Williamsburg colors which 


| every engineer has on his desk at 








this time: A sport coupe, with 
black hood and top of cowl. Body 
in Raleigh Tavern rust. I saw 
one convertible coupe with top 
and body of Palace Staircase 
gray and roof of Williamsburg 
Header gray. Another beautiful 
convertible was in Williamsburg 
gray with chrome wheels and 
trimmings. Others noticed were 
in Old Powder gray complete 
with wheels of the same color. 
One in Palace Mulberry maroon. 
One in Governor’s Dining Room 
green with upholstery of brick 
and wheels of brick. Another in 
Williamsburg Blu-Gray with up- 
holstery salmon leather. There 
was a sports sedan in Palace Bed- 
chamber blue with instrument 
panel of real walnut. The garnish 
moldings and steering wheel were 
also in walnut. Another sports 
sedan was in Raleigh Tavern 
green with wheels of light yellow. 
* * ” 

“EVEN THE sedans are gayer 
this year. There was one, evi- 
dently a show car, all white and 
red upholstery. Another finished 
complete in Raleigh Tavern 

(Continued on Page 19, Col.1) 
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Car Contest 


Creating Interest in Trade 


Special to Automotive Daily News 

CHICAGO. — Much interest has 
been created in the trade over the 
contest sponsored by the National 
Used Car Market Report, Inc., 
publishers of the Blue Book and 
Red Book, the terms of which call 
for awarding $175 in cash prizes 
for the best ideas on “Turning 
Used Cars Into Cash.” 

George A. Leukhart, general 
manager of the NUCMR, made 
known this week that a sizable 
volume of essays, most of them 
containing real ideas of value, has 
been received at headquarters 
here. Next Tuesday, Feb. 15, has 
been set as the deadline for mail- 
ing, with envelopes bearing a 
post-mark not later than midnight 
of that date being eligible for con- 
sideration by a committee of 
three neutral judges. 

The division of prizes will be 


$100 for the best idea, $50 for the 
second best, and $25 for the third 
best. 

“Right now there is probably no 
question of more concern to deal- 
ers than the selling of their used 
cars,” stated Leukhart. “That is 
why we have launched our con- 
test and named it ‘Turning Used 
Cars Into Cash,’ 

“In addition to being vital to 
dealers, the problem, as has been 
prominently reported, is receiving 
first consideration by the fac- 
tories. This contest, open to sales- 
men, dealers, and all others iden- 
tified with the industry, is our 
contribution to helping the good 
cause. The ideas submitted in the 
competition will, we are sure, 
prove of great value along this 
line, and we intend to make them 
available to the industry and the 
trade.” 





that starts with more profit 


and ends with Complete 
Satisfaction all-around ! 


@ When you replace broken or cracked glass in your customers’ 
cars with L-O-F Safety PLATE Glass you are rendering them the 
best service at a LARGER profit to yourself. For this superior glass 


brings to both driver and passengers the added comfort of clearer 


vision and a marked reduction in eyestrain and fatigue. 


L-O-F Safety PLATE Glass is not made with ordinary glass. 
Instead, the surfaces of the glass from which it is made are first 


ground to eliminate waviness and distortion and then polished to a 


brilliant and enduring beauty. Two pieces are then laminated into 
Safety PLATE Glass. It bears a trademark that identifies highest 
quality—recognized and accepted with confidence everywhere. And 


it is used by many motor manufacturers as original equipment. To 


assure complete satisfaction all-around, replace with L-O.F Safety 
PLATE Glass. Libbey-Owens-Ford Glass Company, Toledo, Ohio. 


Replace with LIBBEY: OWENS: FORD 


SAFETY 


GLASS 





Motor Cities to Get Big Share 


Preference to 
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» be Shown 


Areas Now Hardest Hit|| 


Special to Automotive Daily Ne 
WASHINGTON. “Industrial 
centers, and particularly automo- 


bile manufacturing cities, will be | 


the chief beneficiaries of the 
$250,000,000 unemployment relief 
fund sought from congress by 
President Roosevelt, 
known late this week. WPA of- 
ficials are authority for disclosure 
that preference will be shown 
these areas so heavily hit by the 
economic recession. 

President Roosevelt told con- 
gress that the huge appropriation 
is imperative to prevent suffering 
during the next four and one-half 
months, estimating that 3,000,000 
persons have lost their jobs dur- 
ing the last three months through- 
out the country. 

Curtailment of employment in 
automotive centers has been 
among the most serious reported, 
according to officials here. 

In the meantime prospects for 
success of the $8,000,000,000 trans- 
continental superhighway pro- 


The ultimate in 
food, rooms and 
friendly service. 


At the Center 
of Things. 


“he Rates from $3. 


“CORONADO 


HOTEL 


SPRING AT LINDELL 
Preston J. Bradshaw, Director 





it became | 


| of the law. 


| gram for which Senator Robert J. 
Bulkley, democrat of Ohio, is cru- | | 
|sading are believed perceptibly | 
brighter. Proponents are greatly | 
encouraged by the fact that| 
President Roosevelt has gone on | 
record as not being opposed to] 
self -liquidating projects which | 
will provide public works of value | 
and at the same time give work 
to jobless men. 

A friendlier relationship be- 
tween the government and the 
tire industry also developed here 
this week. Secretary of the Treas- 
ury Morganthau acclaimed wide | @% 
variation in bids for a $1,500,000 | & 
government tire order as evidence 
of “real competition” which he 
would like to see extended to 
other commodities. 

The traffic safety problem was 
attacked from several new angles 
here this week. Rep. Alfred F. 
Beiler (Dem.) of New York in- 
troduced a bill calling for coinage 
of a three-cent piece bearing 
warning of traffic perils. He 
argues it would be handy for 
buying newspapers and paying 
minor automotive taxes. The Key- 
stone Automobile Club carried 
direct to the White House its 
fight against compulsory annual 
mechanical inspection of all mo- 
tor vehicles in the District of 
Columbia. Asking the President 
to veto a bill just passed by con- 
gress which would inflict this ad- 
ditional expense and inconven- 
ience upon motorists, the club 
delegation presented statistics 
showing such a system does not 
really promote on safety. 


Truckers Ask Relief 


From Neb. Load Law 
LINCOLN, Neb.—Great incon- 
venience to about 75 per cent of 
the motor transporters of Ne- 
braska was pointed out by Austin 
Sutherland of Lincoln, spokesman | 
for a group of about 30 gasoline | 
transporters and common car-| 
riers who appeared before Gov. | 
Roy L. Cochran, asking for relief | 
from a load limit law passed in| 
1933, but not rigidly enforced un- 
til recently, when the new state | 
highway patrol began arrests for | 
over-loads. An extension of time 
of at least 60 days was asked in 
| which to meet the requirements 
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A Group of Fine Hotels featuring 
Unusually Comfortable, Modern Rooms, 
Good Food, Carefully Prepared and Served, 

and Reasonable and Uniform Rates 


A KNOCK’ WITHOUT an auto- 
mobile is demonstrated at the 
Ethyl clinics taking place in vari- 
ous cities, The glass tube demon- 
stration shows how fuel alone 
causes knocking. 


Old Firm Enters 
Car Parts Field 
With Special Item 





MILWAUKEE. — “Streamline 
Armor,” a new automotive ac- 
cessory designed to beautify and 
strengthen the rear and front 
fenders of lighter cars, is an- 
nounced here by Geuder, Paescke 
& Frey Co., newest entrant in the 
accessory field. 

The accessory, made of heavy 
steel with chrome finish, is also 
suggested by the company as a 
means of dressing up used cars. 

Although new to the automotive 
accessory field, Geuder, Paescke 
& Frey has made various sheet 

parts for more than a 


WITH A SET LOAD and the car running up an imaginary high- 
way, Ethyl engineers test gasoline mileage under conditions identical 
with those met on road. Another activity of the Ethyl motor clinics, 
shown below, is a chart which reveals the quality of engine per- 
formance while an engine is run on different grades of gasoline. The 
demonstration shows what happens to heat and power when an en- 
gine knocks. The clinics are being held throughout the U. S. 


Hudson Low Bidder 
On 132 Cars for U. S. 


WASHINGTON. — Hudson 
Terraplane Corp. of Washington 
submitted the tentatively low 
bid on 132 cars to be purchased 
for the customs department. The 








| Motors Service Co., 


|} and 





corporation’s bid was $77,139, and 
on a larger type of car, $82,089. 
Awards will be made after the 
treasury department checks trade- 
in allowance on used cars. 


ADN’s Almanac, published once a 
year, is considered THE reference 
book wherever automotive informa- 
tion is desired. 
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nue into the Roosevelt. Gone 
is the shouting, the fanfare. 
Here is the intimacy, quiet dig- 
nity, and unobtrusive service of 


” 
Gi 
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Guy Lombardo and Or- 
chestra nightly in Grill. 


Dine ‘neath the Hendrik 
Hudson Room's noted 
Wyeth murals. 
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“T .R.'s’ traditional hospitality lives on 


URN off swirling Madison Ave- 


THE 


Bernam G. Hines, 


Madison Ave. at 45th St., 


— automobile manufacturers. | ie xe Ke KK KKK KKK KKK KKK KK k 


of Job Relief Fund 





Parts Distribution 


Is Speeded By 
‘GM Warehouses 


PONTIAC. Probably one of 


| the most complex problems in the 
| automobile 
| cient distribution of parts, accord- 


industry is the effi- 
ing to J. H. Otis, Pontiac Motors 
parts and accessories manager. 
This distribution is handled by 
the General Motors Parts divi- 
sion, which has warehouses in 37 
cities and 31 states, enabling them 
to give overnight service to 80 
per cent of all towns and cities in 
the United States, Otis said. Pon- 
tiac also has 11 parts distributors 


| in 11 points across the country. 


“Pontiac lists for service some 
16,000 parts items. All of these 
with the exception of a few Fish- 
er Body parts which are fabri- 
cated as ordered, are stocked at 
the Pontiac factory and available 
at all times,” he explained. 


“Of the 16,000 items, approxi- 
mately 7,500 are stocked at the 
seven GM master warehouses and 
by the 11 Pontiac distributors. 
About 3,000 of the 16,000 items 
are stocked at all GM warehouses 
in 37 cities and by the 11 dis- 
tributors. 


“Each warehouse has a tele- 
type connection with a master 
warehouse and each master ware- 
house a direct wire with the 
GMPD inventory control office at 
Flint.” 


New Service Co. 
Formed in Iowa 


DES MOINES, Ia. — Formation 
of a new corporation, the Unity 
to take over 
automotive parts inventory 

equipment of the A. A. 
Schneiderhahn Co., of Des Moines 
and the Des Moines branch of the 
United Motors Service of Detroit, 
is announced here, by A. A. 


ali 


| Schneiderhahn, who will be vice- 
| president of the new company. 


President and treasurer of 
Unity Motors Service Co., will be 
L. L. Lally, former Des Moines 
business man, now manager of 
the Detroit branch of the United 
Motors Service. Harold Newcomb, 
Des Moines attorney, will be sec- 
retary. 


Twenty-three major automotive 
parts firms will be represented by 
the firm, including a complete line 
of United Motors Service Co. 
products. 


Contracts iat 


RICHMOND, Va. (UTPS).—Con- 
tracts for road construction, calling 
for an expenditure of $1,040,424, 
have just been awarded by the Vir- 
ginia state highway commission. 
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a well-ordered home. 

At the Roosevelt you may rest 
or entertain in an*atmosphere as 
traditionally hospitable as that of 
the great''T.R.”’ 
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- 
Cocktail in any of half-a- 
dozengay,intimate spots. 


Red Cap service under- 
ground directly from 
Grand Central. 


EVELT 


Managing Director 
New York 
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tone, and Apr. 10, Georges Enesco, 
violinist. 


To familiarize Bendix Prod- 


the Ath Dimension | reckace 


ucts distribs with new Eclipse 


The News of Automotive Advertising Bulls-Eye brake lining, Bendix 


(Roche, Williams & Cunnyng- 


By Pete Wembhoff ham) is issuing an introductory 


Named 

Barrett Andrews, ex-adrector 
of Vogue mag, is appointed | 
national director of advertising 
of the Stree Railways Advertis- | 
ing Co., according to Barron | 
Collier. 

Andrews, for many years as- 
sociated with Conde Nast as vice- 
prez and director, later was pub- 
lisher of the Hearst paper in 
Boston, prior to which he was} 
president of Dorland Inter- 
national Advertising Agency. 


Folders 


Second step of direct mail cam- 
paign, plugging Cadillac’s new 
Sixty series, was effected this 
week by Cadil- 
lac (MacManus, | 
John & Adams) | 
with dispatch of 
180,000 full-color 
folders. 

Piece, which 
follows a _ per- 
sonal letter from 
D. E. Ahrens, 
sales manager, 
to the full cus- 
tomer and pros- 
pect list com- 
piled by dealers 





Denney 


and distributors, forms portion of | 
Cadillac’s first complete mailing | 
to promote its lowest - priced | 


Cadillac, according to Adrector 
Frank J. Denney. 


Following the “Sixty” folders, | 
Cadillac expects to release in mid- | 


March a Cadillac Sixteen bro-| 
chure to a selected list of 15,000 | 
prospects. 

A three-piece Fleetwood body 
drive’ll be launched early in 
March, at two-week intervals, 
to list of 180,000. Theme ties 
in with current mag “situation- 
type” blurbs, with each piece 
devoted to Fleetwood _iline’s 
comfort, luxury or beauty. 
Entire campaign, added to} 


| Apr. 10, is as follows: 





mailings during introduction of | 
1938 models last fall, will up| 
Cadillac’s direct-mail volume to} 
above 1;000,000 pieces, Denney 
says. 


Theme 

Federal Truck’s ad theme for 
its current campaign in national 
and trade publications — “Un- 
less it’s the right truck for the 
job, we don’t want to sell you a 
Federal”—is based on principle 
that truck must fit the job, ac- 
cording to S. G. Mitchell, Fed- 
eral Truck’s adrector. 

New merchandising idea—the 
Federal “FG” (Fact Getter) 
selling plan—is also introduced 
in copy, offering a service which 
“we feel will create more in- 
terest and a higher response 
from potential truck buyers,” 
according to Mitchell. 


Attention 

Full-page ad, tagged “The Old 
Man” which appeared recently in 
New York Times, is drawing 
reams of replies. 

Written by Owen B. Winters, 
vice-prez of Erwin, Wasey & Co., 
Inc., N. Y., cites the big boss’s 
concern over a professional agi- 
tator at the company’s gates dur- 
ing lunch hour, and the peril of 
“isms” to youthful workers. 


Bally 


In co-op with Milwaukee 
Journal, station’s parent, and 
Cramer-Krasselt Co., ad agency, 
Station WTMJ in Milwaukee is 
waging a goodwill promotion 
drive on used cars. 

Ether campaign, running 
through February with “Rid 
the Road of Jallopies” theme, 
involves 12 special broadcasts 
and frequent daily announce- 
ments designed to focus public 
attention on used car bargains. 

To sell drive to used car deal- 
ers and salesmen, “breakfast 
club” meetings are conducted 
in Hotel Schroeder, Milwaukee, 
with Jerry Stedman, of ad 
agency, giving “fight” talks on 





; 7 4-roll assortment, packaged to- 
dealer co-operation in cam- gether with a_ regulation-size 
paign, through ether blurbs. dart board. 

; ‘ Placed in garage or repair 
Guesties shop, dart board provides cus- 
| tomers a means of filling in 
time while waiting for repair 
work, and at same time draws 
attention to product’s features. 


Guest schedule for Ford Sunday 
Evening Hour over CBS, through 


Conductors, Fritz Reiner, Feb. 
13 and 20; Sir Ernest MacMil-| Heads 
lan, Feb. 27, Mar. 6, 13, 20 and 27; Earl McGinnis, adrector of AC 


| Jose Iturbi, Apr. 3 and 10. Spark Plug division of GM, 


Soloists: Feb. 6, Jascha Heifetz, | elected prez of Flint Advertising 
violinist, and John Gurney, bari-| and Sales club. 


tone; Feb. 13, Lauritz Melchior, Thomas H. Corpe, Buick’s ad-| 
| vocalist; Feb. 20, Rose Pauly, so-| rector, whose term as prez auto- 





prano; Feb. 27, Kirsten Flagstad, | matically expired this year, was 
soprano; Mar. 6, Giovanni Marti- | chosen first vice-president. 

nelli, tenor; Mar. 13, Jose Iturbi, 

pianist; Mar. 20, Lily Pons, so- Program 

prano; Mar. 27, Nino Martini, Sherman & Sheppard, Inc., 
tenor; Apr. 3, Nelson Eddy, bari-| national distributor of Fordson 








tractor (N. W. Ayer & Son), addresses of prospects in their 
this month will open an ad zones to whom pieces were 
campaign devoted to improved | mailed, so salesmen can follow 
features of 1938 model. Will up. 
cover at least 30 sectional and 
state farm papers. 
Direct-mail drive will back Chatter 
up space advertising, according This Week mag now offering 
to E. C. Sherman, Sherman & | full four-color blurbs in frac- 
Sheppard prez. Will include a | tional page units . . . McDonald- 
two-color broadside describing | Potter, Inc., to handle Vogue Tyre 
Fordsons, listing specifications | advertising for Vogue Rubber Co., 
and suggesting their use on | Chicago; Robert E. Potter account 
farms. |} exec. ... Gilbert J. Kitching jr., 
formerly with New York News 
Mail Bureau Assn. now associated 
Pontiac’s spring direct mail with Korbel & Cowell, Inc., 
drive gets under way early this which handles N. Y. show pub- 
se cea “se ~ | hicity ... Belnap and Thompson, 
month, with mailing list of 1,- I issues 1938 “Push Book.” 
400,000 names, according to F. rer —e us = ° 
A. Berend. advocter giving slants on prize presenta- 
’ . tions in sales contests ... 1938 
Tagged “How to Get the Best | Studebakers are being awarded 
from the Rest,” a 20-page piece | as prizes on Procter & Gamble’s 
in four-color roto is ready for | ether shows, “Mary Marlin,” “The 
distribution. It’s four pages | O’Neills,” and “Gospel Center” 
larger than last year. . . . Pontiac Motors preparing 
To avoid congestion in fol- | initial slide film of the new sales 
lowing up, folders will be sent | managers’ training talking film 
out in three mailings, one-third | service; reading and kit services 
at a time. Cards’ll be forwarded | will be continued for smaller 
to dealers, listing names and | dealers. 








F G LITTLE LADY TALKS 


ITH HER HANDS 


offfres fer away 


WueEN fingers flash a message on the 
teletypewriter, it is automatically re- 
produced at as many points as there 
are machines connected. Distance 
between them makes no difference. 

All types of businesses are using this 
typing-by-wire service to speed all 
kinds of messages . . . business discus- 
sions, credit matters, factory orders, 


shipping instructions, stock transac- 


ie 
tions. It permits complete two-way com- 
munication, with typewritten records 
of every word exchanged, and all nec- 
essary carbons. Any typist can quickly 
learn to operate a teletypewriter. 
Perhaps the teletypewriter keyboard 
is the key to your communication needs. 
Call your local telephone office. A Bell 
System representative will be glad to 


discuss it with you. 


BELL SYSTEM TELETYPEWRITER SERVICE 
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Unit Sales 


Show Increase of 44 Per Cent 


Special to Automotive Daily News 

TORONTO.—Here is Canada’s 
sales, production and financing 
record for the year 1937 as com- 
pared with 1936: 

Passenger car sales jumped to 
119,024 units as against 93,956 in 
1936, an increase of 26.68 per cent. 

Commercial car sales totaled 
29,483 units against 20,417 in 1936, 
an increase of 44.40 per cent. 


Total sales of passenger and 
commercial cars reached 148,507 
units as against 114,373 in 1936, 
an increase of 29.85 per cent. 

Production of motor vehicles 
aggregated 207,000 units com- 
pared with 162,159 in 1936, an in- 
crease of 27.65 per cent. This 
output was exceeded on only two 
previous occasions, in 1928 and 
1929, when the totals were 242,054 
and 262,625, respectively. During 
both these high-water years and 
again in 1926 the production of 


New Ford Test 
Machine Guided 
By ‘Electric Eye’ 


DEARBORN.—A testing ma- 
chine with an electric eye to 
guide its strokes is battering out 
new data on the endurance of 
Ford V-8 car and truck parts for 
Ford Motor Co. engineers. 


The machine, described as “a 
million miles of rough road in a 
10-foot box,” is said to subject 
Ford parts in a few hours to all 
the stresses and strains they 
would meet in years of ordinary 
use. 

The new apparatus is a “fatigue 
test machine with photo-electric 
relay stroke regulator.” It differs 
from all similar machines in that 
it duplicates actual operating 
conditions more exactly, which is 
made possible by use of a photo- 
electric cell. 


Akron Car Show Date 


to Be Moved to Nov. 


AKRON, O.—Akron’s automo- 
bile show this year may be held a 
month later than usual because 
of a change in the dates of the 
New York automobile show, 
Harry Bennett, secretary of the 
Akron District Automobile Deal- 
ers’ Assn., indicated this week. 


New models are not expected to 
be released in time for an Akron 
show in October, the date usually 
selected, and the date probably 
will follow the New York show 
by about two weeks. 


August J. Buenzli 


MADISON, Wis.—August J. 
Buenzli, 61, treasurer, general man- 
ager and one of the founders of the 
Wisconsin Foundry & Machine Co., 
died Jan. 31 in a local hospital fol- 
lowing a brief illness. He had been 
associated with the firm for more 
than 27 years and is survived by his 
wife, four sons and a daughter. 


Coming Events 


MARCH 


10-11—Washington. SAE National Aeronautic 
Meeting. 
{4—Cleveland. SAE diesel meeting. 
15-18—Pittsburgh. Tri-State Automotive In- 
dustries Show. 
28-30—Detroit. SAE National Passenger Car 
Meeting. 
APBIL 


Nationa! Petroleum Assn. 


13-15—Cleveland. 
Meeting. 
14-15—Milwaukee. 
Meeting. 
20-22—Dalias. American Chemical Society. 
28-29—Cleveland. SAE Section Regional Trans- 
portation and Maintenance Meeting. 


SAE National Tractor 


JUNE 


12-17—White Sulphur Springs, 
Summer Meeting. 


W. Va. SAE 





passenger cars exceeded that of 
1937, but in only one year, 1929, 
was the output of commercial 
vehicles higher than in 1937. 

Exports of motor vehicles dur- 
ing 1937 totaled 66,125 units, an 
increase of 18.43 per cent over the 
55,837 vehicles in 1936. 

Imports of motor vehicles num- 
bered 20,049 units, an increase of 
102.45 per cent, or more than 
double the 1936 total of 9,903. 


Financing of new and used mo- 
tor vehicles was: 176,387 new and 
used motor vehicles financed at 
$75,450,464. Gains of 28.3 per cent 
in number and 37.6 per cent in 
amount were indicated, compared 
with 1936, when the financing of 
137,514 units amounted to $54,- 
859,812. Of the 1937 totals, 55,949, 
or 31.7 per cent, were new 
vehicles, and 120,438, or 68.3 per 
cent, were used vehicles. The 
amount of financing for 1937 was 
distributed 53.7 per cent, or $40,- 
538,414 for new vehicles, and 46.3 
per cent, or $34,948,000 for used 
vehicles. 

Although the “Big Three’— 
General Motors, Chrysler and 
Ford—lots 1.5 per cent of the 
total passenger car market to the 
smaller manufacturers, they still 
continue to aggregate well over 
80 per cent of the total business 
volume, with GM snaring 35.4 per 
cent, Chrysler 30.7 per cent, and 
Ford 20.2 per cent, for a total of 
86.3 per cent of the entire market 
in Canada. Nash Motors showed 
a fine gain, finishing the year 
with 3.5 per cent of the total 
sales as against 2.1 per cent in 
1936, mainly due to the greatly 
increased volume of _ business 
done with the LaFayette line. 


In the commercial car field, 
Ford again led the parade with 


Tierney Vice-President 


Of Koppers Company 


PITTSBURGH.—J. T. Tierney, 
president of Koppers Co., an- 
nounces the election of Allen W. 
Morton as a vice-president of the 
company. Morton will continue in 
charge of Koppers’ American 
Hammered Piston Ring division 
at Baltimore, where he has been 
general manager. 

Morton in 1916 joined Bartlett 
Hayward Co., Baltimore, now a 
division of Koppers Co. Later he 
became associated with American 
Hammered. 


O 











32.2 per cent, while GM sales of 
Chevrolets and GMC’s accounted 
for an even 32 per cent, Chrysler 
bringing up in third place with 
14.9 per cent, by reason of Dodge 


| and Fargo sales. 
Car sales placings were as fol- | 


lows: 1, Ford; 2, Chevrolet; 3, 
Dodge; 4, Plymouth; 5, Pontiac; 
6, Oldsmobile; 7, Buiek; 8, Chrys- 
ler; 9, Terraplane; 10, Nash-La- 
Fayette. 

Commercial vehicle sales plac- 
ings were: 1, Ford; 2, Chevrolet; 
8, International; 4, Dodge; 5, 
Fargo; 6, GMC; 7, Diamond T; 
8, Reo; 9, White; 10, Federal. 


Goodrich Dealers Hold 


Merchandising Meeting | 


DETROIT.—More than 60 
Michigan and northern Ohio deal- 
ers and store managers for the 
B. F. Goodrich Co. met here 
Tuesday to discuss the company’s 
advertising and merchandising 
program for the coming year. 

The conference was addressed 
by C. B. O’Connor, general sales 
manager of the tire division, who 
said that the company antici- 
pates an. increase in tires sold 
directly to the consumer during 
1938. 


Wholesale Car F inancing 


Shows Sharp Rise in 1937 


Special to Automotive Daily News 
WASHINGTON.—For the first 
11 months of 1937, wholesale au- 
| tomobile financing totaled $1,747,- 
697,853, and retail financing for 
the same period totaled $1,629,986,- 
050, according to a summary of 
the reports of 456 reporting or- 
| ganizations made by the bureau 
of the census. During the entire 
12 months of 1936 wholesale fi- 
nancing had aggregated $1,703,- 
583,548, and retail financing for 
the full year was $1,567,880,565. 


For November, 1937, wholesale 
financing amounted to $160,947,334, 
which is to be compared with 
$134,010,305 for October and with 
$133,554,848 for November of the 
previous year. November retail 
financing totaled $103,361,654 
slightly under the figure for Oc- 
tober, when retail financing ag- 
gregated $109,256,168, and also be- 
low the November, 1936, figure of 
$113,747,212. 

The November retail financing 





~~ | included 


$60,882,657 in new cars 
and $41,993,382 in used vehicles, 


The total number of cars in- 
volved in financing operations in 
November was 246,806, against 
265,553 for October and 272,051 for 
November of last year. For the 11 
months, financing operations in- 
volved 3,983,803 automobiles. 


Myers Elected Head 


Of Tri-County Assn. 


PLAINFIELD, N. J.—Theodore 
R. Myers was elected president of 
the Tri-County Automotive 
Maintenance Assn, at its annual 
meeting here this week. 


Other officers of the group, 
which draws its membership from 
Union, Somerset and Middlesex 
counties, were named as follows: 
Cecil C. Traver, vice-president; 
Walter Olson, secretary; R. D. 
Martin, treasurer; John De For- 
reest, trustee for one year; Har- 
old R. McCusker, trustee for two 
years. 


NEW COMMERCIAL CAR REGISTRATIONS 


STATES 


Arkansas "38 
"37 
38 
"37 
38 
"37 
38 
°87 
"38 | 
87 ! 
38 
37 | 
"38 
°87 
Utah Y 
"87 
38 
"BT 
38 
37 | 
"38 13 
"37 2 
"38 31 
37 18 


Delaware 


‘| 


Illinois 12 
6 


5 


2 


Maryland 
North Carolina 
North Dakota 


South Carolina 


| 


| 
Virginia 2 
1 

| 


West Virginia 


| 
| 
| 


District of Columbia 


Total, 11 States 
for January 





Figures supplied by R. L. 


Arkansas 


Delaware 


Illinois 


Chevrolet 


265 2| 
814 7} 
| 31 
67 
603 66| 
945] 158] 
3| 133 
3} 219 6| 
| 343 2| 
511 13) 
53 
64 


= 

3 
239) 
410] 
wo 
40 


a8 


national 


Inter- 


oer 
29 
34 
565 
1111 
77 
172 





| 179 
179 
53 
86 
248 
385) 

| 126 
178 3| 
37 1| 
79 
4| 1980 80 24) 
4; 3027) 207] 55| 


2| 
2| 
1! 


1 








832] 





68 
210 
316 

75| 
180] 

34 

80 


1678 
2961 


16 
36 
33 
24) 


13) 
i) 
846) 
1259) 


37) 
10) 


327 


455) 12 50 


NEW PASSENGER CAR REGISTRATIONS 


Polk & Co. with exception of New Jersey, supplied by New Jersey Motor List (Co., 


CHRYSLER 


Chrysler 


117 
226 
11 
34 
870 
2237 


"33 24) 
37 

38 | 
37] 
38 | 
‘37 | 


28 
44 36 
11} 7 
17| 5 
403 415 
623} 493 





Maryland 


99) 
229 


49 35 


38 | 
93) 54| 


37 | 


1741 
3965 


and Metropolitan New York area which are compiled by Sherlock & Arnold 


GENERAL MOTORS 


237 
418 


106 
88 


406 | 


724] 6 


638 
781 


77, +884 


68) 1124 





631 

125] 
3429 
7318 

441 | 

926 | 


6 
11} 
67| 

102 

6) 

8 


34) 
69 


37 

61 
1062) 
1271) 
146 
180 


258) 
550| 


93 
143 
2993 
4654 
381 
787 


166 
28 195 
62 350 
852 5765 
1426 9068 
80 685 
1402 


23 
67 
667 
1360 
60 
2} _—s«i184 











Missouri 
North Carolina 


North Dakota 


179 203} 
175 214 
48) 28) 
37] 92) 41| 
38 | 12 10) 
37 | 7 9| 


364 
669 
98 
245 
20 
23 


38 | 
371 
38 | 





South Carolina 


63 
114 


938] 23 11) 
°87 | 31 25 





Utah 


29 
80 


38 | 21 19) 
87 | 10 16 





Virginia 
West Virginia 
District of Columbia 


Total, 12 States 
for January 


104 


223 


38 | 63 41 
37 | 43 59 


1677| 


51 


17 
29] 
5| 
11) 
25) 1 
37| 
67| 
95| 


1655 
2735 
482 | 
1130 ] 
79 
126 
5} 232 
492 


909) 4a) 
421) 
208) 


276) 


308 

752 
37) 
87 


135 
322 


2228 
2922 
597| 
1497] 
213 
275 
358| 
707 


211 
360, 3408 
541] 4505 
82| +978 
276| 2230 
20| «273 

| 882 


30 
39, «496 
962 


33| 38 
66 
14 


359 
526 
72 
156 
12 
38| 
25 


14 
2 
2 
5 
8 62 





120] 
272 | 
501 | 
908 | 


36] 

32) 
158) 
173) 


166 


293) 
583 





11| 





60 
167 


38 1 30 24 
37 | 75| 58 





83) 
111| 


4 
8 


130} 
403] 


244 
7038 





69 
182 
1904 
4429 


38 | 42 25 
87 | 62 37 
38 | 909 842 
87] 1272; 1047 








4362 
9360 


229 
368 


365 | 

649 | 
8017 
16108 } 


104) 
153! 
2443, 
2898 


17 
12 
135) 
208} 








138 
281 
626) 
1211| 
332 
535| 
178 
338 
8775 
14131 


86 
219 

414 
1007 
1779 
518 

96 901 
46 409° 
93 750 
1790| 14837 
8233] 28867 


15 
44 
75 
178 
35 
132 
55 
136 
1453 
2951 


52 
128 
194 

51 


4 
13 
12 
13 
19 

9 
18 


241 
451 














Special to Automotive Daily News 
WASHINGTON.—Definite plans 
now are being worked out to ex- 
tend financial assistance to 
smaller businesses whose capital 
requirements are not attractive to 
large underwriters, Secretary of 
Commerce Daniel C. Roper re- 
vealed at his press conference 
this week. Automobile dealers 
and others in the automotive field 
coming within the scope of regu- 
lations and requirements yet to 
be worked out would, of course, 


Equipment Sales Rising 


In Southeastern Area 
RICHMOND, Va. (UTPS).—Re- 
ports from automotive equipment 
jobbers in Virginia and other 
southern states indicate that 
business in this field has increased 
materially during the past month. 
A survey of the automotive 
equipment business indicated that 
general conditions over the south 
are fundamentally sound, and 
that, regardless of the trend of 
car sales in the immediate fu- 
ture, a continued high level of 
activity in the parts, equipment 
and service trades may be ex- 
pected during the year. 





11 STATES FOR JANUARY, 1938-1937 


STATES 


Plymouth 


Arkansas 
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Plans Being _— 
To Aid Small Business 


be included in the federal aid 
plan. 

Secretary Roper pointed out} 
that Jesse H. Jones, chairman of 
the Reconstruction Finance Corp., 
who attended the “small business 
men’s” conference, which empha- 
sized the need for loans, is study- 
ing the problem with him and 
expects to have definite sugges- 
tions to offer within a week or 10 
days. He added that at this point 
the matter is wholly in the hands 
of Jones, as the executive of the 
federal lending agency. 

It is understood that RFC of- 
ficials are giving intensive study 
to the entire problem, as under- 
lined by the small business men | 
in their meetings here last week, 
and are endeavoring to work out 
a sound and equitable plan to 
give federal aid to smaller con- 
cerns which are having difficulty 
with the problem of capital 
financing. 

Secretary Roper said that an 
examination of the suggestions 
made at the conference show that 
the problems of both big and 
small business are much alike; 
that all prosper together and all 
suffer together. 





Used Car Index 


The average used car 
prices, taken from the Used 
Car Selling Prices chart 
appearing in ADN’s Pink 
Sheet weekly, shows the 
following for weeks ended: 


High 
572 


Low 
$502 
501 

The average prices cover 
all makes and models, from 
all cities listed in ADN’s 
chart. 


29 


we 


January 
February 5.. 


| Studebaker 


British Car Competition 


With Canada Increases | 

MONTREAL. —Canadian auto- | 
mobile manufacturers who enjoy | 
a large export trade to the British 
dominions and colonies are likely 
to meet keener competition from | 
the United Kingdom motor car 
industry. Australia is reported to 
be increasingly favorable to 
British-made cars. 

In the first 11 months of 1937 
8,122 more new cars were regis- 
tered than in the similar period 
of 1936, and British cars ac- 
counted for 6,305 out of that num- 
ber. Improved steel supplies are 
expected to stimulate British 
production in the coming spring. 





Sterling 
Studebaker 
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North Dakota __ 





South Carolina 





Utah 
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"37 


Virginia 

West Virginia 
"37 

7 
"37 


“se 
"37 


District of Columbia _ 
Total, 11 States _ 
for January 
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44) 
40 
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34 
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10 


19 


| Plymouth 


| Chrysler .... 
| Packard 








12 STATES FOR JANUARY, 1938-1937 


Complete cumulative figures appear each week until all 48 states 


STATES 


Arkansas 


689 


are shown States appearing today 


524 
698 


are shown for the first time, 





Delaware 


Illinois 
63 


Maryland 





Missouri 
North Carolina 


North Dakota 


» 


South Carolina 
6 


Utah 


Virginia 
11 





West Virginia 


District of Columbia 
5 


Total, 12 States 
for January 


70 
139} 
3205 


333 
759 
1498 
2505 
768 
1284 
221 


359 


173 


229 


734 


239 
484) 


225| 


8342) 
14924 


71 
140 





3400 
6552 
342 
778 
1580 
2562 
788 | 
1305 | 
228 | 
252 | 
371] 
629] 
179] 
238 | 
757 | 
1133] 
250] 
495 | 
242 | 
538] 
8732 | 
15320] 


42 


82 
57 
20 
21 
7 
6 ; 
12 
11 
6 
9 
23 
20 
11 
11) 
17 


99) 


390 
396) 


16 


18 
13) 


1! 
110) 


157 


16) 


16, 
42 
ar 
93 
20 
74 
16 
61) 
676 


1665 


50 


a) 
12 


———— 


24 
69 


Passenger Car 


Registrations 


12 States for January, 1938-1937 


1938 
8,775 
8,342 
4,362 
2,443 
1,904 
1,790 
1,453 
909 
845 
842 
682 
676 
546 
376 
390 
328 
110 


Make 
Chevrolet 
Ford 


Buick 
Dodge 
Pontiac 
Oldsmobile 


Cadillac-LaSalle 
Lincoln 
Willys 


Pierce-Arrow 
Miscellaneous 


IY cd acs.v wk 856.3 ek 34,797 
*Gain. 


ADN Production 


- 
Fstimate 

Onthe strength 
of resumption 
of operations in 
Chrysler divi- 
sions, the cur- 
rent week’s 
production of 
cars and trucks 
rose sharply to | 
58,987 units, 
compared with 
a revised total 
of 46,697 last 
week and 70,- 
275 units in 
the same week 
of 1937. 


General Mo- 
tors’ output 
held firm at 
20,852 units, 
while Ford di- 
visions turned 
out around 
18,000 units; 
Chrysler ac- 
counted for 
10,550 and Hud- 
son continued 
in the van of 
independents 
with 1,500 cars 
k scheduled. 


1894 
2698 
366 
686 
14110 
25796 
1648 
3373 
7287 
10574 
2404 
4991 
628 
804 
1184 
2308 


12) 
55| 
11 
261) 


492 
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181 
23 
54 
115 
211| 
16 
29] 
16 
12| 
7 
18 
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19 





29 


3 
2| 
5 
24 I 
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8 
20 
52 
79 
24 
53 
44 
62 
845 


1265 


12) 
21 
Fo 


9” 


16 
11 
10 


682 
891!) 


1| 
2) 
9| 


16 


aa 


596 
1051 


~ 2441 
_ 4076 
1124 
2303 
1115 
2137 
34797 
60797 


8 

9 3 
24 

6 2 

1 


24) 


24 


44) 
23 
35| 
18| 
39 
546 
1024 


is 

14 

10) 

21) 
328] 
276} 


5 
6 
215 


1937 
14,131 
14,924 
9,360 
2,898 
4,429 
3,233 
2,951 
1,272 
1,265 
1,047 
891 
1,665 
1,024 
654 
396 
276 
157 


Pos. Pos, 


a 
2 
3 
4 
5 
6 
. 
8 


9 
10 
11 
12 
13 
14 
15 
16 
17 
18 
19 9 
215 





| 60,797 


Record Crowds 2. 
Seen for Phila. 
Jobbers’ Show 


PHILADELPHIA.—From all in- 
dications, the 1938 Automotive 
Maintenance Demonstration, 
sponsored by many of the auto- 
motive jobbers of Philadelphia 
and the surrounding territory, 
which is to be held at the Terminal 
Commerce Building here, March 
1-4, may be the largest and most 
widely attended maintenance 
show in the east. 

Over 10,000 invitations are 
being sent to car dealers, service 
stations, independent repairmen, 
mechanics and fleet operators by 
the management and by the spon- 
soring jobbers. 

Nearly 250 automotive jobbers 
with their entire organizations 
from Eastern Pennsylvania, New 
Jersey, Maryland, Delaware and 
Washington, D. C., have been in- 
vited to a preview of the show 
on March 1-2. 


FWD Gets Truck Order 

CLINTONVILLE, Wis.—Fourteen 
new aerial ladder trucks for the 
New York City fire department will 
be built by the Four-Wheel Drive 
Auto Co. here, the company an- 
nounces. A duplicate of the order 
for 12 received in 1936; the present 
order involves $250,000 worth of 
FWD four-wheel drive trucks. 


wv 165A 


RESISTANCE 
TO WEAR... 


IMPROVED WITH NICKEL ALLOYS 


In these days of mechanization as 
a means ot relieving workers of 
the back-breaking tasks of trans- 
porting materials, industry relies 
upon many types of gear reduc- 
tion units for driving conveyor 
lines and assembly lines. The 
Hamilton Gear and Machine Co., 
manufacturers of worm’ gear 
speed reduction units recently 
conducted a comprehensive series 
of tests to establish the speci- 
fications for the materials used in 
the construction of its reducers. 
The best materials for the worm 
gear was found to be a chill-cast 
Nickel-phosphor-bronze, resisting 
both wear and deformation. Case- 
hardened 31%4 per cent Nickel 
steel was tound best for the 
worms, since it provides the 
desirable hard- 
ness and core 
strength. 


THE 
INTERNATIONAL 
NICKEL COMPANY 
INC. New York, N.Y. 
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Steel Moves Leave Street 


+ 


Current Attention 
Seen Turning to 


Tool, Die Makers 


By C. J. Alexander 
Wall St. Correspondent, ADN 

NEW YORK.—Steel companies 
on Wednesday morning announced 
a reduction of $4 a ton on cold 
rolled sheets, used among other 
things in the manufacture of 
automobiles. The next sale of 
General Motors common _ stock 
after the first announcement of 
the steel cut was a block of 1,000 
shares (big volume these days) at 
35, as against the previous day’s 
closing price of 34%. 

Although this price reduction 
means little per unit to the motor 
industry, it was seen as a fore- 
runner for reductions on other 
types of steel. 

Later in the day, however, came 
another announcement from the 
steel industry, this time from 
United States Steel Corp., rather 
taking the edge off the earlier 
news. It was to the effect that 
the wage agreement of last year 
between “Big Steel” and _ the 
SWOC had been continued indefi- 
nitely, with the same wage scale. 


So here we had prices of steel 
going down and wages remaining 


unchanged, as advocated by the | 


administration. The significance 
to the automobile industry, how- 
ever, was that the maintenance 


of steel wages makes it all the} 


more difficult for the manufac- 
turers of motor vehicles to make 
any adjustment in their wages. 
The industry may not have 
mind any such attempt but we 


are here passing on the view in| : L 
|was charged with operating an 


Wall Street rather than the view 
in Detroit. These two views 
sometimes coincide and some- 
times don’t. 


The Street continues to pursue 
a policy of watchful waiting as 
far as the automobile industry is 
concerned. It is glad to hear in- 


creasing reports that the used car | 


situation is showing improve- 
ment here and there about the 


country. It was glad to note that! 


General Motors’ retail dealers in 
January sold more new cars and 
trucks than were shipped to them 
from the factories. 


The reaction to the Packard | 
price reduction was generally in| 


line with that in the trade itself, 


although the unconsidered opin- | 


ion of some was that it might be 


the forerunner of general reduc- | 
tions. This off-hand opinion was 


changed later, however. 

The tool and die end of the in- 
dustry is receiving considerable 
attention as the time approaches 
when the manufacturers of ve- 


Jan. Studebaker 
Sales Decrease 
To 3,011 Units 


SOUTH BEND.—Paul G. Hoff- 
man, president of the Studebaker 
Corp., reports the sale of 3,011 
units in January. 

The total sales compares with 
7,735 units in January, 1937. 


New Company Takes 


Over Bendix Fan Div. 
SOUTH BEND.—South Bend 


Air Products, Inc. has organ- 
ized to purchase and continue the 
ventilating equipment business 
formerly conducted by the In- 
dustrial Fan division of the Ben- 
dix Products Corp. 

President and general manager 
of the new company will be 
Marshall A. Smith jr., formerly 
in charge of sales and engineer- 
ing of the Bendix Industrial Fan 
division. 

The complete line of fans and 
other equipment is being con- 
tinued under the trade names 
“Dynaflow” and “Aerospot.” 


in | 
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hicles must place their orders for 
equipment which will be needed 
in the production of new models 
this fall. 

The announcement that 
New York automobile show was 


to be held a couple of weeks later | 
than in 1937 was looked upon as | 


a compromise. 


There wasn’t much change in| 


prices of motor securities in the 
week covered by the ADN stock 
price averages. Trading was quiet 
most of the time and about the 
only change noted was that for 
the time being at least there was 
less emphasis on news developing 


the | 


| 


| 





in Washington and more on that 
originating in the trade and 
manufacturing centers of the 
country. 

The ADWN stock price averages 
for Feb. 9 compared as follows 
with the week preceding and a 
year ago: 

This 
Week 


Year 
Ago 
51.27 
53.08 
42.70 


Last 
Week 
+-22.81 23.42 
-23.77 23.76 


Change 

-+-0.61 
0.80 
0.57 

—0.23 


24 Motors ose 
10 Car-Truck Co’s. 
10 Parts-Access. ...20.71 20.31 
4 Tire-Rubbers ....20.54 20.36 43.70 

Although the success of the 
government in obtaining from the 
tire industry varying bids on 
contracts for tires was apparent 
this week with the opening of 
sealed bids in Washington, there 
was little reflection of this de- 
velopment in the stock prices in 
this group. 


Sears Tire Warranty 
Case in Va. Dismissed 


RICHMOND, Va. (UTPS).—The 
Virginia corporation commission 
dismissed from its docket a case 
in which Sears, Roebuck & Co. 


insurance business by guarantee- 


| ing tires sold by the company. 


Dismissal of the case was by 
agreement of all parties con- 
cerned, after representations had 
been made to the commission 
that the company had abandoned 
the use of guarantees in connec- 
tion with tires sold. The case was 
dismissed without preudice to the 
right of the state or any person 
to institute another proceeding in 
the future. 


Last Minute Wall Street Wires 
From C. J. ALEXANDER 


Wall Street Correspondent, Automotive Daily News 


NEW YORK, Friday, Feb. 11 (3:39 P.M.)—In a pre-holiday 
market in which trading was light, automotive shares 
were a little soft today. Starting higher in the morning 
session, the motors for the most part finished with frac- 
tional losses as accounts were lightened in line with 


holiday practice, 


Car Makers’ Profits Drop 
Indicated 12% During ’°37 


Special to Automotive Daily News 

WASHINGTON.— During the 
first nine months of 1937, 10 auto- 
mobile companies reported net 
profits of $198,100,000, which com- 
pares with $225,900,000 in the cor- 
responding period of 1936; with 
$14,600,000 in 1932; and $296,000,000 
in the same period of 1929. The 
drop in 1937 from 1938 was 12 
per cent. 

According to a compilation of 
the Federal Reserve Bank of 
New York, studied here, the ag- 
gregate net profits of 231 indus- 
trial and mercantile concerns and 
55 public utilities are estimated 
at $1,183,700,000 for the first nine 
months of last year. Profits were 
23 per cent larger than profits re- 
ported by the same companies in 
1936 and about seven times as 
large as in 1932. They were, how- 
ever, 23 per cent smaller than in 
the same period of 1929. 

The 14 steel companies included 
reported net profits for the nine 
months of 1937 about two and 
one-half times as large as in the 
preceding year. The six railroad 


Declare Quarterly 
LANSING.—The Motor Wheel 
Corp. has declared a quarterly divi- 
dend of 20 cents per share on com- 
mon stock, payable Mar. 10. Net 
earnings for the year 1937 were 
$1,795,143.13. 


equipment concerns cited more 
than doubled their 1936 profits. 
Increases of 50 per cent or more 
in net profits were registered in 
building supplies, electrical equip- 
ment, machinery and tools, metals 
and mining, office equipment, pe- 
troleum, Class 1 railroads, and 
paper and paper products. Smaller 
profits were reported in automo- 
biles, clothing and textiles, food 
products, household equipment, 
printing and publishing, and cigar 
manufacturing. 


Finance Data Ordered 


Returned to Chrysler 
MILWAUKEE. — Rejecting a 
plea by the government calling 
for the impounding of records of 
the Chrysler Corp. and _ its 
financial subsidiary, the Com- 
mercial Credit Co., for 90 days, 
F. A. Geiger, federal judge, this 
week ordered the return of the 
records to their owners. 

The records were sought by the 
Government to be used as a basis 
for another grand jury investi- 
gation into automobile financing 
companies. No effort has been 
made by General Motors Co. and 
the Ford Motor Co. to secure the 
return of their records, which 
were also under investigation by 
the grand jury here. 


AUTOMOTIVE STOCK QUOTATIONS 


AT CLOSE OF MARKETS, FRIDAY, FEBRUARY 11, 1938 


(Furnished by Wm. C. Roney Company, Union Guardian Bldg., Detroit) 


NEW YORK 


Allis Chalmers Mfg 
American Car & Foundry 
American Chain 

Auburn Auto 

Bendix Aviaticn 
Bethlehem Steel 
Borg-Warner 

Briggs Mfg. 

Budd Mfg. Co., E. G 
Budd Wheel Co 

Chicago Yellow Cab (1) 
Chrysler 

Clark Equipment 
Cleveland Gr. Br 
Collins & Aikman 
Commercial Credit 
Commercial Inv. T. 
Continental Motors 
Curtiss-Wright 
Curtiss-Wright A 
Diamond T Truck 

du Pont de Nemours 
Eaton Mfg. 

Electric Auto-Lite 
Electric Storage Battery 
Evans Products 

Federal Motor 

Firestone Tire & Rubber 
Gabriel Co. A 

General Electric 

General Motors 

Glidden 

Goodrich, B. F 
Goodyear Tire & Rubber 
Graham-Paige 

Hayes Body Corp 
Houdaille-Hershey B 
Hudson Motor 


Last Sale 
Feb. 11 Feb. 4 


1937-38 
High Low 


1 
53), 
155 651/y 

23% 6s 

19! 4 

27% 9, 

79 314%, 

41% 13% 

62', 17¥% 

51% 24 

38Y, «12 

26 8, 

20/4 3 

24% 5 

12% 4 

9, 
47% 
23%, 

9Y2 

50 

21 

20 

13% 

287% 

287% 

79 

43¥% 

72¥%% 

167% 
33% 
51, 
37% 
46g 


4M, 
120 


27" 7 
23 8 
20% 4 


Hupp Motor 
International Harvester 
Johns- Manville 
Kelsey-Hayes Wheel 
Kelsey-Hayes Wheel B 
Lee Rubber & Tire 
Libbey-Owens-Ford Glass 
Ludlum Steel 

Mack Truck (1) 

Marlin Rockwell 

Motor Products 

Motor Wheel 

Bate GOO” vosccccscccsesese 6 
Nash-Kelvinator 


Reo Motor 

Republic Steel Corp 

Socony Vacuum 

Sparks-Withington 

ee MS accincecasercaseane 3 
Stewart- Warner 9 
Studebaker 

Thermoid Co. 
Thompson Products 
Timken-Detroit Axle 
Timken Roller Bearing 
U. S. Industrial Alcohol 


Westinghouse E. & M 
White Motors 
Willys-Overland 
Yellow Truck 

Young Spring & Wire 


NEW YORK Feb. 11 Feb. 4 
14% 
60 

704 
12% 
33 

16 

19//» 
16/4 
11% 
o¥% 
4% 
2% 
16 
14% 
2% 


5% 

3%, 
11% 
39% 
18 
27% 
905/, 
10%, 

2% 
1244 
15, 


DETROIT 


Ex-Cell-O Aircraft & Tool 
Federal Mogul 
Murray Corp. 





With Mingled Reactions 


Bendix Aviation 
Moves Business 


Office to S. Bend 


SOUTH BEND.—Centralization 
of the business offices of the 
Bendix Aviation Corp., located in 
Chicago, with the South Bend 
administration offices, is an- 
nounced by Walter J. Buettner, 
vice-president and treasurer of 
the Bendix corporation. 


Personnel of the Chicago of- 
fices of the treasurer, together 
with books and properties, have 
beer moved to South Bend. 

Construction of a new aviation 
carburetor assembly plant by 
Bendix Aviation in South Bend 
is to be started within 60 days. 
The new plant will have a floor 
space of approximately 150,000 
square feet and be located near 
the present carburetor assembly 
plant. It is understood the new 
plant will be used largely to 
manufacture the most recent of 
Bendix Aviation products, the 
Bendix Metering Injector unit, 
which replaces the carburetor on 
an airplane and increases ef- 
ficiency. 


Santen Schedules 
Over 7,000 Units 
For Export in 38 


BUTLER, Pa.—Over 7,000 pick- 
up and panel trucks, coupes, 
roadsters and chassis will be ex- 
ported during the next twelve 
months by the American Bantam 
Car Co., Butler, Pa., the company 
announces. 

Bantam, through its export 
agency, American Steel Export 
Co., will ship to world markets 
more than twice as many light 
cars as will be imported to the 
United States from Europe, of- 
ficials said. American Steel Ex- 
port recently doubled the Bantam 
export quota for 1938 because of 
foreign acceptance of Bantam 
“60” cars and trucks. 


25-Cent Dividend 
Declared by GM 


NEW YORK.— Directors of 
General Motors Corp. this week 


| declared a dividend of 25 cents 


per share on outstanding com- 
mon stock, payable Mar. 12, to 
stockholders of record Feb, 17. 

The regular quarterly dividend 
of $1.25 per share was declared 
on the $5 preferred stock, payable 
May 2 to stockholders of record 
Apr. 4. 


°37 ARMCO Wages Top 
1936 by 14 Per Cent 


DAYTON, O.—Wages paid by 
the American Rolling Mills Co. 
in 1937 increased 14 per cent over 
1936, despite a sharp decline in 
production and employment dur- 
ing the last quarter. 

The company paid out ap- 
proximately $3,000,000 more to 
its employes in 1937 than in 1936. 
Payrolls last year totaled more 
than $25,000,000, while in 1936 
total payrolls amounted to more 
than $22,000,000. 


Sivyer Earnings Up 
MILWAUKEE, Wis.—WNet earn- 
ings of the Sivyer Steel Castings 
Co. for the year ended Dec. 31, 1937, 
totaled $239,784, after provision for 
depreciation and all taxes. This 
compares with a net income in 1936 
of $147,991. The company’s cash 
position was increased from $144,892 

as of Dec. 31, 1936, to $278,225. 


Named Engineer 


NEW YORK.—Dr. Ernst E. 
Wachsmuth has been named consult- 
ing engineer for Leipzig Trade Fair, 

ne. 





Sparks » 
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Chris 
Sinsabaugh 


(Continued from Page 13) | 


peach. There was a special Ford 
sedan in Governor’s Office yel- 
low, with upholstery and inside 
trim to match. I noticed a sedan 
with black roof and rear quarters, 
top of hood and cowl, with the 
balance of the body in State Din- 


finished in two tones of Powell- 
Hallam blue, another 


“What swanky names they have 
for the various colors on the other 
side of the Atlantic.”) 


CAP FURTHER commented on 
the fact that foreign designers 
have unanimously cast their vote 
for the car with the open or slid- 
ing roof. “This idea,” he added, 
‘if it is followed in this country, 
will necessitate some more and 
new engineering on our own 
roofs. 

“At the Paris show I noted a 
marked absence of _ running 
boards, although in London many 
of the so-called half boards were 
somewhat after the style of our 
own Lincoln-Zephyr. Lights in- 


corporated as part of the design | 


of the fender have become almost 
universal. Bodies are broader be- 
cause they have been widened out 
over the space where the running 
boards used to be, thus gaining 
anywhere from four to eight 
inches in passenger space. Be- 
cause the so-called convertible 
body top is practically obsolete, 
the window apertures are all 
much larger. 


“Some five or six years ago 
there was a great furor over the 
fabric body. This, I noted, has 
died down to the point where I 
saw only one fabric body and 
that was in Paris.” 

* a * 


COMMODORE George Haber- 
felde of the trim diesel 65-foot 
yacht, “Miss June,” who hosted 
me on the recent California trip, 
said to me as we yachted through 
Los Angeles’ beautiful harbor, 
wending our way through the 
fleet which had come in the night 
before: “My friend, Anton Eber] 
of Traustein, Germany, Ford 
dealer there, is on his way to Los 
Angeles, coming through the 
Panama canal. He’s going to De- 
troit and I wish you would give 
him a helping hand.” 


He came. He wanted to see 
everything at Dearborn and his 
chief ambition was to have his 
picture taken with Edsel Ford. 
He was helpless when it came to 
talking English, but a tom-tom 
beater down 
who is German-born, solved that 
problem. So I give you second- 
hand information as to what An- 


ton had to tell as to automobile | 
| Not only is he automobile editor 


conditions in Germany. 
* * of 


ANTON WAS puzzled, to say 
the least, over the present be- 
havior of our American motor car 


Studebaker Truck 
Output in Canada 
Up 500% in Jan. 


WALKERVILLE, Ont.—In Jan- 
uary Studebaker dealers. pur- 


chased 500 per cent more com-| 


mercial car units from the fac- 
tory than in January of last year, 
according to D. C. Gaskin, sales 
manager of the Studebaker Corp. 
of Canada, Ltd. 


“For more than a year,” stated 
Gaskin, “our monthly shipping 
records of Studebaker commercial 
cars have surpassed those of the 
identical months in the previous 
year. In the face of this splendid 
January increase, we enter Feb- 
ruary with a bank of unfilled 
commercial car orders which is 
nearly 150 per cent greater than 
this time last February.” 


in black | 
and Palace Guard Room green.” | 


(An aside by the conductor: | 


| The tires sell at the price of nat- 





the hall from me! 








market whose vagaries he finds | 
“sonderbar” and “unbegreiflich.” | 
He himself, operating in a small 
Bavarian city in the south of 
Germany, near the Austrian | 
border, sells 150 cars a year. He | 


ing Room pearl with wheels of | could sell many more, he said— | 


same color. Another sedan was)! 


if he could get them, or if the| 
Ford company could arrange to | 
ship less than a third of its out- 
put to the Balkan states. The 
Ford plant at Cologne, however, 
is operating at peak capacity— 
24 hours a day, five days a week 
—without being able to supply 
the entire demand. In conse- 
quence, the dealers are on a/| 
quota system which permits no 
immediate expansion. There a de- 
luxe Ford retails at $2,500. 


The tire equipment for the cars, 
according to Herr Eberl, is of 
German manufacture; the ma- 
terial is synthetic rubber, the ba- 
sic raw material of which is coal. 


ural-rubber tires, but are sup- 
posed to wear longer, partly be- 
cause they remain unaffected by 
oil and gasoline. 


The German automobile fuel 
supply includes two nationalized 
tank stations; two of these sup- | 
ply natural gasoline; the third | 
furnishes a synthetic product in | 
the making of which coal again | 
plays an important role. 


* * #£€ 


THE USED CAR problem of 
the German automobile dealer is 
practically nil, he said. Appraisals 
of used cars are made by a gov- 
ernment agency working with the 
automobile dealer body. Ap- 
praisals are made on a point sys- 
tem in which factors such as age 
of the car, tire condition, speed- 
ometer reading, original cost, me- 
chanical condition, receive so 
many points. The dealer may sell 
the used car at a higher price 
than the appraisal figure, but 
cannot dispose of it for less; if 
he does, he forfeits a 1,000 marks 
deposited against his car dealer 
license as well as the license it- 
self. He must then square him- 
self with the authorities and 
make a new license deposit before 
he can legally resume the opera- 
tion of his automobile dealership. 

With the exception of the mari- 
time cities of Bremen and Ham- 
burg, which are at present handi- 
capped by lack of import and ex- 
port shipping, there is little or 
no unemployment in Mr. Hitler’s 
Reich. Unlike our American CCC 
camps, the German labor service 
does not exist to absorb unem- 
ployment but to educate the na- 
tion in work. 


* * & 


REX CLEVELAND, one of the| 
Paul Prys, is a linguist of parts. 








of the New York Times, but he 
also speaks the aviation language, 


| having written that sort of a col-| 


umn for his paper before he took | 
over the automobile desk. Well, | 
to make a long story short, this| 
Rex Cleveland has been awarded | 
first honorable mention in the)! 
first annual aviation writers’ 
competition instituted by Trans- 
continental & Western Air, Inc. 
The award was open to any 
writer in the United States who, 
during the year 1937, had ma- 
terial on aviation published in the 
daily press, magazines or syndi- 
cates, and was made for “the 
best informed writing in the dis- 
semination of air information for 
the year.” 

The award, a trophy and $250, 
went to Devon Francis, national 
aviation editor of the Associated 
Press, with first honorable men- 
tion to Cleveland and second hon- 
orable mention to C. B. Allen, 
aviation editor of the New York 
Herald Tribune. 





C. J. Alexander, ADN’s Wall Street 
correspondent, weekly presents an 
accurate analysis of the Street’s 
automotive perspective. 


ONE OF THE OLDEST DISTRIBUTORS for Cadillac-LaSalle, 
whose association with Cadillac dates back to the days of two-cylinder 
cars, signed his thirty-first consecutive annual contract this week. He 
is Rollen Travis, left, of Peoria, whose territory includes 28 counties 
in Illinois and two in Indiana. Renewal of the Travis contract was 
witnessed by E. T. Smith, Cadillac organization manager (standing) 


and A. A, Ejiter, St. Louis, district manager. 





Proposed Withrow Probe. 
Moves Along Another Step 


(Continued from Page 1) 


| hounding, Washington was inter- 


ested this week in observations 
made by Donald Richberg, former 
head of the defunct NRA, at a 
session of trade association ex- 
ecutives. Weight is given Rich- 
berg’s words because he is sup- 
posed to be heavily relied upon by 
Roosevelt for advice in economic 
maneuvers. Among other things, 
Richberg said: 

“We are enjoying in this coun- 


FTC Files Appeal 
To Continue Its 


Goodyear Order 


WASHINGTON.—Seeking to 
continue in effect an order direct- 
ing the Goodyear Tire & Rubber 
Co. from selling tires to Sears, 
Roebuck & Co. at net prices lower 
than those accorded other buyers, 
the federal trade commission 
Monday filed an appeal to the 
supreme court. 

The sixth circuit court of ap- 
peals set aside the commission’s 
order on the ground that the con- 
tract had been canceled and 
therefore the controversy at issue 
no longer existed. 

“The commission has found,” 
said the government’s petition, 
“that the tire company violated 
the original section over a period 
of years and it cannot be assumed 
that it will not, in turn, violate 
the amended section.” 


Boyd Named President 
Of Sacramento Assn. 
SACRAMENTO, Calif.—E. A. 
Boyd, Chrysler-Plymouth, is the 
newly elected president of the 
Motor Car Dealers’ Assn. of 
Sacramento. 


Arnold Vogel, was 


Chevrolet, 


|elected vice-president at the an- 


nual meeting of the dealer body. 
Those elected to serve as direc- 
tors of the association are: J. J. 
Jacobs, Buick, Cadillac and La- 
Salle; James P. Kenyon, Chevro- 
let, and Guy Foulkes, Oldsmobile. 
Hugh Knox was again elected 
secretary-manager. 


Ask Liability Insurance 


COLUMBIA, S. C.—A $5,000 lia- 
bility insurance under the terms of 
a bill introduced Feb. 2 in the house 
by Rep. G. S. Bryant of Horry will 
be required of all motor vehicles 
operated for hire or as common 
carriers in Horry county. 








try an infinite variety of useful 
products and services made pos- 
sible only through mass produc- 
tion by huge enterprises, of which 
automobiles are a conspicuous 
example. Yet masses of people 
applaud so-called anti-monopoly 
drives, which are not attacks on 
monopoly at all but simply at- 
tacks on big business. 

“Quite obviously we must im- 
prove this industrial system of 
ours. We cannot tolerate its al- 
ternating booms and depressions. 
We cannot tolerate its inability to 
give reasonably secure and con- 
tinuous employment to our work- 
ing population. But we are never 
going to improve our condition, 
we are only going to make things 
worse, by destroying the ability 
of business men to do a better 
job and by trying to run a com- 
petitive system by politic regu- 
lation. 

“T am pleading for a new ap- 
proach in developing, first, under- 
standing of our needs and then 
trying out voluntary efforts to 
meet them and gradually working 
out a technique of proved ef- 
ficiency.” 


Canton Licenses 


Used Car Dealers 


CANTON, O.—Without discus- 
sion city council here passed an 
ordinance requiring registration 
and licensing of all dealers of used 
cars in the city on payment of a 
$10 annual fee. 

The ordinance which has been 
signed by Mayor James Seccombe, 
is said to have the approval of 
established auto dealers, provides 
that all dealers must make writ- 
ten application to the mayor for 
a license and submit a $10 fee 


with the application. The mayor | 


has the option of accepting or 
rejecting the 
investigation. 

Should the mayor reject the 
application, 
mitted would be returned to the 
applicant. A licensing board of 
appeals, appointed by the mayor, 
will hear appeals from the de- 
cision of the mayor. It also will 
have power to hear appeals on 
license cancellations, another fea- 
ture of the new law. 


ADN’s editorials present an au- 
thentic interpretation of news vital 
to the industry. 





application after | 


$5 of the fee sub-| 





GM Is Mapping 
Big Exhibit for 
West Coast Fair 


SAN FRANCISCO. — An un- 
usual display of automotive and 
household products will be pre- 
sented by General Motors Corp. 
at the 1939 Golden Gate Inter- 
national Exposition, as a feature 
of the “travel theme” adopted by 
the fair. 


The contract for major exhibit 
space calls for $100,000, exclusive 
of the cost of dramatized exhibits 
now being devised. The GM ex- 
hibit will be housed in the “Va- 
cationland” building on Treasure 
Island, where the scenic and 
recreational facilities of America 
—and the means of reaching 
them—will be summarized in 
graphic form. 


Plans to Improve 


Car Shipment by 
Rail Discussed 


DETROIT. — Traffic managers 
of automobile companies, mem- 
bers of the Automobile Manufac- 
turers Assn. meeting at Detroit 
last week, were interested in re- 
ports on experimental loading of 
a new type of box car for auto- 
mobile shipping. The car is be- 
ing developed by the Assn. of 
American Railroads. It is 
equipped with a permanent de- 
vice by which it is expected that 
automobiles can be safely carried 
in much the same way as when 
loaded on trucks. 


The meeting discussed a num- 
ber of railroad rulings, classifica- 
tion items and rates affecting the 
transportation cost of various 
automobile parts and _ factory 
material. 


Bornstein Leads 
Cadillac Salesmen 


DETROIT.—For the third suc- 
cessive year, H. D. Bornstein, of 
the Cadillac Automobile Co., Bos- 
ton, heads the Cadillac Merit 
Men, according to D. E. Ahrens, 
general sales manager. 


Bornstein’s sales volume during 
1937, Ahrens said, topped all 
others on the list of 123 retail 
salesmen who became eligible for 
the organization through their 
volume of retail business. Merit 
Men accounted for more than 
$15,000,000 in sales of new and 
used cars. 

Under the rules of the group, 
Bornstein automatically is elected 
president, with other officers, also 
based on comparative sales rat- 
ings, as follows: H. C. Alpaugh, 
Cadillac branch, Evanston, IIL, 
first vice-president; P. E. Garrett, 
Delaware Motor Sales Co., Wil- 
mington, Del., second vice-presi- 
dent; J. F. MacKay, Eierman 
Cadillac-LaSalle Co., Pittsburgh, 
secretary, and P. M. Gallagher, 
Cadillac-LaSalle Corp., Houston, 
Tex., treasurer. 


District 
Manager 


Independent automobile 
manufacturer has an open- 
ing for a district manager 
to cover the New York and 
New England territory. Ap- 
plicants must be well 
grounded in the automobile 
business with at least three 
years experience with na- 
tionally known automobile 
manufacturers. In replying 
to this advertisement, kindly 
provide complete details as 
to your experience, earnings 
and be sure to include sev- 
eral trade and personal ref- 
erences. Box 147, Automo- 
tive Daily News, 527 New 
Center Bldg., Detroit, Mich. 





Sound Apples in the Barrel 


Recent surveys, reports, and market studies have revealed a 
disturbing consumer attitude toward advertising. In some 
cases there is aversion to the product advertised. In other 
instances there is objection to the advertising itself rather 
than to the product. As a result, there has been considerable 
discussion regarding methods of “re-selling” consumers, 
particularly women, on the economic value of advertising. 


Years ago, by establishing a policy of selected advertising, 
The National Geographic Magazine anticipated this present 
situation. This policy insists upon sincere and believable 
advertising of products acceptable to all of the members of 
the National Geographic families. 


Occasionally this requirement has been referred to as “old- 
fashioned” and not quite in the modern tempo. It is our 
belief that most persons are old-fashioned when the welfare 
of their own families is affected. 

If your advertising belongs in The National Geographic 
Magazine, it will be in the company of other advertising 
which belongs there. It will be productive because it will be 
read and believed by The First Million Families in America. 


The First Million Stays Sold 


THE NATIONAL GEOGRAPHIC MAGAZINE .: wasuincrton, p.c. 


NET PAID CIRCULATION EXCEEDS 1,000,000 





